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Process Steps

People

Technology

Content Creation Selection & Staging Monitoring & Posting

Notes

# Steps | 3 # Steps | 5 # Steps | 2

Pre-Approved | Home-office

Log in to Marketing 

Suite

Log in to Marketing 

Suite

Background

The objective of this mapping 

exercise is to document the 

workflow for the posting of pre-

approved content to social media 

networks using social media tools 

on the Equitable Advisors Marketing 

Suite. 

This map includes the following 

components: 1) the process, 2) the 

people involved, and 3) technology 

leveraged throughout the workflow.

Scope

The workflows will illustrate the 

process for posting pre-approved 

content to a financial professional’s 

social networks using the 

functionality within the Marketing 

Suite. 

Use Case

An Equitable financial professional 

(FP) wants to post a new piece of 

pre-approved content to their social 

media network(s). 

Scenario

The home-office team has created a 

new piece of social media content 

that the FP feels is very relevant to 

their practice. To generate 

awareness, they decide to post the 

piece to both their Facebook and 

LinkedIn feeds.   

KPIs

• Engagement (likes, shares, 

comments)

• Click-through rates

• Reach and impressions

• Conversion / lead generation

Home-office creates a 

piece of social media 

content.

1 Home-office creates a 

piece of social media 

content.

1

Compliance reviewCompliance review

The piece is submitted 

to AdC for review in 

AdTrax.

2 The piece is submitted 

to AdC for review in 

AdTrax.

2

Approved

Home-office 1R,A Home-office 1R,A AdC 2R AdC 2R

Home-office 3R Home-office 3R

AdTrax 2AdTrax 2AdTrax 2 FMG 3FMG 3FMG 3

Post content to social 

feed(s)

Post content to social 

feed(s)

Trigger Event

The field (FP) wants to post 

a pre-approved piece of 

social media content to 

their social feed(s).

FP logs-in to the EA  

Marketing Suite. From 

their dashboard, they 

select Social from the 

Marketing Tools menu.

4 FP logs-in to the EA  

Marketing Suite. From 

their dashboard, they 

select Social from the 

Marketing Tools menu.

4

Locate piece in 

content library

Locate piece in 

content library

In the Social Content 

library, they locate the 

piece they want to 

post.

5 In the Social Content 

library, they locate the 

piece they want to 

post.

5

Share on social Share on social 

They click the ‘share’ 

link under Actions 

column.

6 They click the ‘share’ 

link under Actions 

column.

6

Select post dateSelect post date

FP selects which social 

network(s) they want 

to post the content to.

7 FP selects which social 

network(s) they want 

to post the content to.

7 Content can post ASAP 

or can be scheduled 

for a future date.

8 Content can post ASAP 

or can be scheduled 

for a future date.

8

Field (FP) 5, 7R Field (FP) 5, 7R Field (FP) 4, 6, 8R Field (FP) 4, 6, 8R

Proofpoint PatrolProofpoint Patrol

Advertising compliance 

review software.

Agency Publisher is the  

Marketing CoE instance in 

EA Marketing Suite.

FacebookFacebook

LinkedInLinkedIn

Proofpoint Patrol 9Proofpoint Patrol 9Proofpoint Patrol 9FMG 4, 5, 6, 7, 8FMG 4, 5, 6, 7, 8FMG 4, 5, 6, 7, 8 Social Networks 10Social Networks 10Social Networks 10

All steps performed in the 

subscriber view within EA 

Marketing Suite.

Social media surveillance / 

supervision platform that is 

integrated with FMG.

At present, Facebook and 

LinkedIn are the only 

approved social media 

networks.

Post

Page 2

Publish content to 

Publisher Agency

Publish content to 

Publisher Agency

Create social contentCreate social content

Approved content is 

added to Publisher 

Agency in the Social 

Content library and 

flagged as:

‘pre-approved’. 

3 Approved content is 

added to Publisher 

Agency in the Social 

Content library and 

flagged as:

‘pre-approved’. 

3

Returned with comments

Content is locked by the author and cannot be edited by the user.Content is locked by the author and cannot be edited by the user.

Content is unlocked by the author and can be edited by the user.Content is unlocked by the author and can be edited by the user.

Step #3: Home-office has the option to either lock the 

content it publishes or leave it unlocked, which can be 

edited by the user.

Step #3: Home-office has the option to either lock the 

content it publishes or leave it unlocked, which can be 

edited by the user.

Step #9: Content WILL NOT post until social integration is 

approved and Proofpoint access has been authorized.

Step #9: Content WILL NOT post until social integration is 

approved and Proofpoint access has been authorized.
Step #6: In this workflow, the user (FP) has either selected 

a pre-approved piece that is locked, or they have an 

unlocked piece but have made no changes to it.

Step #6: In this workflow, the user (FP) has either selected 

a pre-approved piece that is locked, or they have an 

unlocked piece but have made no changes to it.

Select social 

networks

Select social 

networks

Automated process 9Automated process 9 Automated process 10Automated process 10

Regardless of when the 

content is scheduled to 

post, it is run through 

Proofpoint. Since the 

piece was pre-approved 

and no edits were 

made, it is allowed to 

proceed to posting.

9 Regardless of when the 

content is scheduled to 

post, it is run through 

Proofpoint. Since the 

piece was pre-approved 

and no edits were 

made, it is allowed to 

proceed to posting.

9

with no editsor with no editsor

Step #6

The content posts to 

the designated social 

media network(s) 

from the Marketing 

Suite based on the 

selected posting date 

in step #8.

10 The content posts to 

the designated social 

media network(s) 

from the Marketing 

Suite based on the 

selected posting date 

in step #8.

10



Process Steps

People

Technology

Content Creation Selection & Staging Monitoring & Posting

Notes

# Steps | 5 # Steps | 5 # Steps | 2

Pre-Approved | FMG

Log-in to Marketing 

Suite

Log-in to Marketing 

Suite

Background

The objective of this mapping 

exercise is to document the 

workflow for the posting of pre-

approved content to social media 

networks using social media tools 

on the Equitable Advisors Marketing 

Suite. 

This map includes the following 

components: 1) the process, 2) the 

people involved, and 3) technology 

leveraged throughout the workflow.

Scope

The workflows will illustrate the 

process for posting pre-approved 

content to a financial professional’s 

social networks using the 

functionality within the Marketing 

Suite. 

Use Case

An Equitable Advisors financial 

professional (FP) wants to post a 

new piece of pre-approved content 

to their social media network(s). 

Scenario

FMG has created a new piece of 

social media content that the FP 

feels is very relevant to their 

practice. To generate awareness, 

they decide to post the piece to 

both their Facebook and LinkedIn 

feeds.   

KPIs

• Engagement (likes, shares, 

comments)

• Click-through rates

• Reach and impressions

• Conversion / lead generation

Create social contentCreate social content

FMG creates new 

social content. 
1 FMG creates new 

social content. 
1

Compliance reviewCompliance review

The Home-office team 

(Austin) will notify 

FMG which pieces 

have been approved to 

publish.

4 The Home-office team 

(Austin) will notify 

FMG which pieces 

have been approved to 

publish.

4

FMG 1, 2, 6R,A FMG 1, 2, 6R,A

Home-office 3, 5R Home-office 3, 5R

AdC 4R AdC 4R

AdTrax 3, 4AdTrax 3, 4AdTrax 3, 4 Equitable Publisher 5Equitable Publisher 5Equitable Publisher 5

Compliance enterprise 

workflow management, 

archiving, and audit 

solution.

Home-office instance in EA 

Marketing Suite (FMG 

platform).

Post content to social 

feed(s)

Post content to social 

feed(s)

Trigger Event

The field (FP) wants to post 

a pre-approved piece of 

social media content to 

their social feed(s).

FP logs-in to the EA | 

Marketing Suite. From 

their dashboard, they 

select Social from the 

Marketing Tools menu.

6 FP logs-in to the EA | 

Marketing Suite. From 

their dashboard, they 

select Social from the 

Marketing Tools menu.

6

Locate piece in 

content library

Locate piece in 

content library

In the Social Content 

library, they locate the 

piece they want to 

post.

7 In the Social Content 

library, they locate the 

piece they want to 

post.

7

Share on social Share on social 

They click the ‘share’ 

link under Actions 

column.

8 They click the ‘share’ 

link under Actions 

column.

8

Select post dateSelect post date

Field (FP) 7, 9R Field (FP) 7, 9R Field (FP) 6, 8, 10R Field (FP) 6, 8, 10R

Proofpoint PatrolProofpoint Patrol

FacebookFacebook

LinkedInLinkedIn

Proofpoint Patrol 11Proofpoint Patrol 11Proofpoint Patrol 11FMG 6, 7, 8, 9, 10FMG 6, 7, 8, 9, 10FMG 6, 7, 8, 9, 10 Social Networks 12Social Networks 12Social Networks 12

All steps performed in the 

subscriber view in EA 

Marketing Suite.

Social media surveillance / 

supervision platform that is 

integrated with FMG.

At present, Facebook and 

LinkedIn are the only 

approved social media 

networks.

Post

Automated process 11Automated process 11

FP selects which social 

network(s) they want 

to post the content to.

9 FP selects which social 

network(s) they want 

to post the content to.

9 Content can post ASAP 

or can be scheduled 

for a future date.

10 Content can post ASAP 

or can be scheduled 

for a future date.

10

Step #5: FMG content added to the Equitable Publisher 

can be locked or unlocked by the Home-office.

Step #5: FMG content added to the Equitable Publisher 

can be locked or unlocked by the Home-office.

Step #12: Content WILL NOT post until social integration is 

approved and Proofpoint access has been authorized.

Step #12: Content WILL NOT post until social integration is 

approved and Proofpoint access has been authorized.
Step #9: In this workflow, the user (FP) has either selected 

a pre-approved piece that is locked, or they have an 

unlocked piece but have made no changes to it.

Step #9: In this workflow, the user (FP) has either selected 

a pre-approved piece that is locked, or they have an 

unlocked piece but have made no changes to it.

Page 3

Select social 

networks

Select social 

networks

Automated process 12Automated process 12

Send pieces to 

Home-office

Send pieces to 

Home-office

Send pieces to 

Home-office

FMG sends a file with 

their upcoming pieces 

to the Home-office 

team (Austin). 

2 FMG sends a file with 

their upcoming pieces 

to the Home-office 

team (Austin). 

2

Notify FMGNotify FMG

Add to Equitable 

Publisher

Add to Equitable 

Publisher

FMG will add the ‘pre-

approved’ pieces to the 

Equitable Publisher.

5 FMG will add the ‘pre-

approved’ pieces to the 

Equitable Publisher.

5

with no editsor with no editsor

Content is locked by the author and cannot be edited by the user.Content is locked by the author and cannot be edited by the user.

Content is unlocked by the author and can be edited by the user.Content is unlocked by the author and can be edited by the user.

Step #5

Regardless of when the 

content is scheduled to 

post, it is run through 

Proofpoint. Since the 

piece was pre-approved 

and no edits were made, 

it is allowed to proceed 

to posting.

11 Regardless of when the 

content is scheduled to 

post, it is run through 

Proofpoint. Since the 

piece was pre-approved 

and no edits were made, 

it is allowed to proceed 

to posting.

11

Reject

Approve

Home-office team 

enters the pieces into 

AdTrax for compliance 

review. 

AdC will review each 

piece and either accept 

it or reject it. 

3 Home-office team 

enters the pieces into 

AdTrax for compliance 

review. 

AdC will review each 

piece and either accept 

it or reject it. 

3

Step #3: No additional actions are taken for rejected 

content.

Step #3: No additional actions are taken for rejected 

content.

The content posts to 

the designated social 

media network(s) 

from the Marketing 

Suite based on the 

selected posting date 

in step #11.

12 The content posts to 

the designated social 

media network(s) 

from the Marketing 

Suite based on the 

selected posting date 

in step #11.

12



Process Steps

People

Technology

Selection & Staging Monitoring Posting

Notes

# Steps | 5 # Steps | 3 # Steps | 2

Custom | Field

Log in to Marketing 

Suite

Log in to Marketing 

Suite

Notify AdCNotify AdC

Background

The objective of this mapping 

exercise is to document the 

workflow for the posting of pre-

approved content to social media 

networks using social media tools 

on the Equitable Advisors Marketing 

Suite. 

This map includes the following 

components: 1) the process, 2) the 

people involved, and 3) technology 

leveraged throughout the workflow.

Scope

The workflows will illustrate the 

process for posting pre-approved 

content to a financial professional’s 

social networks using the 

functionality within the Marketing 

Suite. 

Use Case

An Equitable Advisors financial 

professional (FP) wants to: a) create 

a new social post from scratch, or b) 

post a piece of pre-approved 

content, but wants to modify it. 

Scenario

The FP creates a new post from 

scratch or finds a pre-approved 

piece of content that they want to 

post to their Facebook and LinkedIn 

feeds. However, they want to modify 

the pre-approved piece before 

posting it to make it appear more 

personalized.   

KPIs

• Engagement (likes, shares, 

comments)

• Click-through rates

• Reach and impressions

• Conversion / lead generation
Page 4

Post content to social 

feed(s)

Post content to social 

feed(s)

Trigger Event

The field (FP) wants to 

create a piece of custom 

content to post to their 

social feed(s).

FP logs-in to the EA | 

Marketing Suite. From 

their dashboard, they 

select Social from the 

Marketing Tools menu.

1 FP logs-in to the EA | 

Marketing Suite. From 

their dashboard, they 

select Social from the 

Marketing Tools menu.

1

Locate piece in 

content library

Locate piece in 

content library

They either select a 

piece from the content 

library, or create their 

own from scratch.

2 They either select a 

piece from the content 

library, or create their 

own from scratch.

2

Share on social Share on social 

Select post dateSelect post date

From the content libraryFrom the content library

Select social 

networks

Select social 

networks

Field (FP) 2, 4R Field (FP) 2, 4R Field (FP) 1, 3, 5R Field (FP) 1, 3, 5R

FMG 1, 2, 3, 4, 5FMG 1, 2, 3, 4, 5FMG 1, 2, 3, 4, 5

All steps performed in the 

subscriber view in EA 

Marketing Suite.

Edit the contentEdit the content

Content can post ASAP 

or can be scheduled 

for a future date.

5 Content can post ASAP 

or can be scheduled 

for a future date.

5FP selects which social 

network(s) they want 

to post the content to.

4 FP selects which social 

network(s) they want 

to post the content to.

4

They edit the piece; 

either pre-approved or 

new.

They click the ‘share’ link 

under Actions column.

3 They edit the piece; 

either pre-approved or 

new.

They click the ‘share’ link 

under Actions column.

3

Proofpoint PatrolProofpoint Patrol

FacebookFacebook

LinkedInLinkedIn

Post

Proofpoint PatrolProofpoint Patrol

Hold

Compliance reviewCompliance review

AdC is notified that 

Proofpoint is holding a 

piece of social media 

content for further 

review.

7 AdC is notified that 

Proofpoint is holding a 

piece of social media 

content for further 

review.

7 For approved content, 

the temporary hold is 

removed.

9 For approved content, 

the temporary hold is 

removed.

9

Reject

Approve

Approved

Rejected (w comments)

AdC reviews the piece 

and will either approve 

it or reject it and 

provide comments 

back to the field (FP).

8 AdC reviews the piece 

and will either approve 

it or reject it and 

provide comments 

back to the field (FP).

8

Automated process 6Automated process 6

AdC 8R AdC 8R

Automated process 9Automated process 9 Automated process 10Automated process 10

Proofpoint Patrol 9Proofpoint Patrol 9Proofpoint Patrol 9 Social Networks 10Social Networks 10Social Networks 10

Content will post based on 

post-date selected in step 

#5. 

At present, Facebook and 

LinkedIn are the only 

approved social media 

networks.

Proofpoint Patrol 6Proofpoint Patrol 6Proofpoint Patrol 6

Social media surveillance / 

supervision platform that is 

integrated with FMG.

Step #3: Content selected from the library would have to 

be unlocked in order for the FP to edit it. 

Step #3: Content selected from the library would have to 

be unlocked in order for the FP to edit it. 

Create a new post 

(from scratch)

Create a new post 

(from scratch)

-or-

Proofpoint scans the 

content and prevents it 

from posting based on:

1) policy

2) lexicon

6 Proofpoint scans the 

content and prevents it 

from posting based on:

1) policy

2) lexicon

6

The content posts to 

the designated social 

media network(s) 

from the Marketing 

Suite based on the 

selected posting date 

in step #5.

10 The content posts to 

the designated social 

media network(s) 

from the Marketing 

Suite based on the 

selected posting date 

in step #5.

10

AdC 7I AdC 7I

Proofpoint Patrol 7, 8Proofpoint Patrol 7, 8Proofpoint Patrol 7, 8

Compliance review activities 

take place in Proofpoint 

Patrol.

Step #8: The FP will receive an email notifying of rejected 

content. They can also check on the status of their 

submissions under the My Compliance section of their 

dashboard. Lastly, they can subscribe to the ‘Daily Digest’ 

email that provides status updates on submissions.

Step #8: The FP will receive an email notifying of rejected 

content. They can also check on the status of their 

submissions under the My Compliance section of their 

dashboard. Lastly, they can subscribe to the ‘Daily Digest’ 

email that provides status updates on submissions.



Process Steps

People

Technology

Initial Access & Verification Edit & Review Posting

Notes

# Steps | 3 # Steps | 2 # Steps | 1

Profiles | Field

Background

The objective of this mapping 

exercise is to document the 

workflow for the posting of pre-

approved content to social media 

networks using social media tools 

on the Equitable Advisors Marketing 

Suite. 

This map includes the following 

components: 1) the process, 2) the 

people involved, and 3) technology 

leveraged throughout the workflow.

Scope

The workflows will illustrate the 

process for editing user profiles on  

social networks using the 

functionality within Marketing Suite 

and Proofpoint. 

Use Case

An Equitable Advisors financial 

professional (FP) wants to: edit their 

social media profile(s). 

Scenario

The FP has recently received a 

professional accreditation and wants 

to update their profiles on their 

LinkedIn and Facebook feeds to 

highlight the new accreditation.   

KPIs

• Engagement (likes, shares, 

comments)

• Click-through rates

• Reach and impressions

• Conversion / lead generation

Edit social media 

profile

Edit social media 

profile

Trigger Event

The field (FP) wants to edit 

their social media profile 

(LinkedIn or facebook).

Connect social feeds 

(New)

Connect social feeds 

(New)

Log in to Marketing 

Suite

Log in to Marketing 

Suite

Verify social feeds are 

connected

Verify social feeds are 

connected

Log in to Marketing 

Suite

Log in to Marketing 

Suite

FP logs-in to the EA | 

Marketing Suite. From 

their dashboard, they 

select Social from the 

Marketing Tools menu.

1 FP logs-in to the EA | 

Marketing Suite. From 

their dashboard, they 

select Social from the 

Marketing Tools menu.

1

FP will be seamlessly 

connected to 

Proofpoint Patrol to 

manage their social 

feeds.

2 FP will be seamlessly 

connected to 

Proofpoint Patrol to 

manage their social 

feeds.

2
-- or --

Before the FP can edit 

their profile(s), they 

must first verify that 

their social media feeds 

are connected. 

If they are not 

connected, they must 

connect the feeds 

before proceeding.

3 Before the FP can edit 

their profile(s), they 

must first verify that 

their social media feeds 

are connected. 

If they are not 

connected, they must 

connect the feeds 

before proceeding.

3

Field (FP) 1, 2, 3R Field (FP) 1, 2, 3R

FMG 1FMG 1FMG 1

Initial login in order to 

access social media 

functionality.

Proofpoint Patrol 2, 3Proofpoint Patrol 2, 3Proofpoint Patrol 2, 3

Integrated with FMG to 

provide social media 

monitoring.

Edit profile(s)Edit profile(s) Compliance reviewCompliance review
FacebookFacebook

LinkedInLinkedIn
Reject

ApproveRejected

Post

Proofpoint Patrol Integration

XApprovedX

Field (FP) 4R Field (FP) 4R Reg. Compliance 5R Reg. Compliance 5R Automated process 6Automated process 6

Proofpoint Patrol 4Proofpoint Patrol 4Proofpoint Patrol 4 Proofpoint Patrol 5Proofpoint Patrol 5Proofpoint Patrol 5 Social Networks 6Social Networks 6Social Networks 6

Profile edits take place 

within the Proofpoint 

integration.

Compliance reviews take 

place within Proofpoint 

integration.

At present, Facebook and 

LinkedIn are the only 

approved social media 

networks.

After verifying the 

social feeds are 

connected, the FP 

makes the necessary 

edits to their profile.

4 After verifying the 

social feeds are 

connected, the FP 

makes the necessary 

edits to their profile.

4

The edits are 

submitted to the 

Regional Compliance 

Team for review.

5 The edits are 

submitted to the 

Regional Compliance 

Team for review.

5 Approved changes 

will display in the FP’s 

profile in near real-

time.

6 Approved changes 

will display in the FP’s 

profile in near real-

time.

6

Make sure all required disclosures are included.Make sure all required disclosures are included.

In general, the need to connect social media accounts will 

only apply to new users. Existing users will likely already 

have their social feeds connected.

In general, the need to connect social media accounts will 

only apply to new users. Existing users will likely already 

have their social feeds connected.

Page 5

Common profile updates:

• About

• Experience

• Designations

Native updates like change of email address or URL must be 

performed on the social network directly. They cannot be 

made in Proofpoint and will be denoted as being uneditable.

Native updates like change of email address or URL must be 

performed on the social network directly. They cannot be 

made in Proofpoint and will be denoted as being uneditable.



People

Technology

Mandatory Training Provisioning Account(s) Connection

Notes

# Steps | 3Process Steps # Steps | 4 # Steps | 6

Page 6

Background

This mapping exercise documents 

the workflow for the onboarding of 

new and PEP (Preliminary 

Employment Period) advisors to 

allow them to use the social media 

functionality within the Equitable 

Advisors Marketing Suite

This map includes the following 

components: 1) the process, 2) 

people involved, and 3) technology 

leveraged by phase.

Scope 

The workflow illustrates the process 

for onboarding an advisor so they 

can post content to their social 

media network of choice including 

Facebook Business Pages and/or 

LinkedIn. 

Use Case

An advisor wants to being posting 

content to their social network(s). 

Scenario

An advisor (EXP or PEP) has just 

joined Equitable Advisors. As part of 

their onboarding, they want to 

leverage the social media 

functionality within Equitable 

Advisors Marketing Suite as part of 

their broader marketing planning.         

Measurement

• Engagement (likes, shares, etc.)

• Reach & Impressions

• Click-Through-Rate (CTR)

• Conversion & Lead Gen.

Social | Onboarding

Post web content to 

social networks

Post web content to 

social networks

Trigger Event

EXP or PEP Advisor wants to 

begin posting content to 

their social networks. 

EAVU trainingEAVU training

Advisor logs on to 

equitable.com and 

accesses EAVU. 

1 Advisor logs on to 

equitable.com and 

accesses EAVU. 

1

Training curriculumTraining curriculum

Under Digital Tools 

>Social Media, the 

advisor enrolls in the 

mandatory social 

media courses. 

2 Under Digital Tools 

>Social Media, the 

advisor enrolls in the 

mandatory social 

media courses. 

2

Terms of ParticipationTerms of Participation

Social Media for FPsSocial Media for FPs

LinkedIn for FPsLinkedIn for FPs

Facebook for FPsFacebook for FPs

Courses to CompleteCourses to Complete

Advisor 1,2R,A Advisor 1,2R,A

EAVUEAVU

Training resources on 

the Advisor Portal.

Request social media 

access

Request social media 

access

Advisor (Proxy*) 3R Advisor (Proxy*) 3R

WM Digital 3I WM Digital 3I*Proxy could be Complex 

Mktg. or Complex Digital 

leads.

Following completion of 

all 4 courses, the advisor 

(or proxy) sends an email 

requesting access to the 

social media program.

3 Following completion of 

all 4 courses, the advisor 

(or proxy) sends an email 

requesting access to the 

social media program.

3

Link to social media training resources on EAVU.Link to social media training resources on EAVU.

Advisor MarTech 

shared mailbox

Advisor MarTech 

shared mailbox

Email address to request Proofpoint provisioning: 

advisormartech@equitable.com 

Email address to request Proofpoint provisioning: 

advisormartech@equitable.com 

Email address to request Proofpoint provisioning: 

advisormartech@equitable.com 

Wealth Management 

(WM) Digital monitors 

the shared inbox for 

any access requests.

4 Wealth Management 

(WM) Digital monitors 

the shared inbox for 

any access requests.

4

Verify completion of  

mandatory courses

Verify completion of  

mandatory courses

WM Digital 4,6R WM Digital 4,6R WM Digital 5,7R WM Digital 5,7R

Proofpoint 

provisioning

Proofpoint 

provisioning

When a request is 

received, WM Digital will 

verify that the advisor 

has completed all the 

required coursework.

5 When a request is 

received, WM Digital will 

verify that the advisor 

has completed all the 

required coursework.

5

Once verified, the WM 

Digital lead will create 

a new account for the 

advisor in Proofpoint 

Patrol.

6 Once verified, the WM 

Digital lead will create 

a new account for the 

advisor in Proofpoint 

Patrol.

6

Email confirmationEmail confirmation

The WM Digital lead 

will send an email to 

the advisor notifying 

them that they now 

have access to 

Proofpoint.

7 The WM Digital lead 

will send an email to 

the advisor notifying 

them that they now 

have access to 

Proofpoint.

7

Advisor (Proxy*) 7I Advisor (Proxy*) 7I

Proofpoint PatrolProofpoint PatrolProofpoint Patrol

Social media surveillance 

platform that integrates 

with FMG.

Connect social 

media accounts

Connect social 

media accounts

Before they can post 

any content, the advisor 

must connect their 

social media accounts 

to Marketing Suite and 

Proofpoint.

8 Before they can post 

any content, the advisor 

must connect their 

social media accounts 

to Marketing Suite and 

Proofpoint.

8

Social media 

integrations

Social media 

integrations

Register integration 

in Proofpoint Patrol

Register integration 

in Proofpoint Patrol

Next, they need to 

register to connect to 

Proofpoint Patrol by 

following the online 

prompts.

10 Next, they need to 

register to connect to 

Proofpoint Patrol by 

following the online 

prompts.

10

In Marketing Suite, the 

advisor navigates to the 

Social tab where they 

select the network they 

want to connect to and 

follow the online prompts 

to add their profile(s).

9 In Marketing Suite, the 

advisor navigates to the 

Social tab where they 

select the network they 

want to connect to and 

follow the online prompts 

to add their profile(s).

9

Noncompliant statusNoncompliant status

Back in Marketing 

Suite, the profile 

status will first display 

as Noncompliant.

11 Back in Marketing 

Suite, the profile 

status will first display 

as Noncompliant.

11

Social media profile 

review

Social media profile 

review
Active statusActive status

Subscriber Account 

(FMG)

Subscriber Account 

(FMG)

Subscriber Account 

(FMG)
Proofpoint PatrolProofpoint PatrolProofpoint Patrol

Advisor (Proxy*) 10R Advisor (Proxy*) 10R Advisor (Proxy*) 9R Advisor (Proxy*) 9R

Reg. Compliance 12R Reg. Compliance 12R Advisor (Proxy*) 13I Advisor (Proxy*) 13I

Regional Compliance 

Team will review the 

advisor’s profile.

12 Regional Compliance 

Team will review the 

advisor’s profile.

12 Once the review is 

complete, the status in 

will be updated to 

Active. 

The advisor can now 

post content.

13 Once the review is 

complete, the status in 

will be updated to 

Active. 

The advisor can now 

post content.

13

Register integration(s) 

post-provisioning 

Initiate network 

integrations; monitor 

status

Step #12: If the Regional Compliance team cannot 

approve the profile in its current state, they will provide 

feedback to the advisor to give them the opportunity to 

bring the profile into compliance.  

Step #12: If the Regional Compliance team cannot 

approve the profile in its current state, they will provide 

feedback to the advisor to give them the opportunity to 

bring the profile into compliance.  
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