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You don’t follow the 80-20 Rule
#1
Social Media Mistakes



Follow the 80/20 Rule 👇👇 

For every 1⃣ thing you post to your own feed, 
Comment on at least 5⃣ other people's posts
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Secret Tip: “Prime” the algorithm 
by leaving comments FIRST thing in 

the morning, BEFORE your post 
goes up. 
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Helpful information is a 
like a 🧲

It draws people to ➡ you



You are Boring
#2
Social Media Mistakes
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Humor 
goes a 
long way.
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Incorporate 
current events - 
what is everyone 
already talking 
about?

Source: This visual available in the FMG Social 
Content Library  👉



Financial Services 
Content is often 
BORING 😴 

BUT it doesn’t have 
to be.

This post got 766 
comments 
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What will be 
HELPFUL & 
INTERESTING for 
your audience to 
know or learn 
about?

What will people 
leave comments on 
or reshare?



You don’t use the WIIFM Mindset
#3
Social Media Mistakes
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16Source: Jeff Hurst, CPA on LinkedIn (A FMG “Do It For Me” Customer) 

Attention-grabbing 
headline 
+
Good Visual

https://www.linkedin.com/posts/jeff-hurst-cpa-5a386b6_rothconversion-rothira-activity-7122250949112315904-kq4_/
https://www.linkedin.com/posts/jeff-hurst-cpa-5a386b6_rothconversion-rothira-activity-7122250949112315904-kq4_/


FMG “downloads” section has GREAT VISUALS

Source: https://fmgsuite.com/features/events

These slides 
also make for 
GREAT social 
posts!



You never get personal
#4
Social Media Mistakes
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Share a personal 
story or photo, 
tie into how you 
help if you can

 

https://www.linkedin.com/posts/emilyjcasey_budgeting-networth-financialplanning-activity-7178722607117029376-mEEF?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/emilyjcasey_budgeting-networth-financialplanning-activity-7178722607117029376-mEEF?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAAAHSufoBByJiG53Rw-5Mesb5729CMZW0AoQ&keywords=derek%20n.h.%20notman%2C%20cfp%C2%AE&origin=RICH_QUERY_SUGGESTION&position=0&searchId=4acd327b-102f-4d1a-aebf-3f60ec6daca5&sid=Jh5&spellCorrectionEnabled=false
https://www.linkedin.com/search/results/all/?fetchDeterministicClustersOnly=true&heroEntityKey=urn%3Ali%3Afsd_profile%3AACoAAAHSufoBByJiG53Rw-5Mesb5729CMZW0AoQ&keywords=derek%20n.h.%20notman%2C%20cfp%C2%AE&origin=RICH_QUERY_SUGGESTION&position=0&searchId=4acd327b-102f-4d1a-aebf-3f60ec6daca5&sid=Jh5&spellCorrectionEnabled=false


You have no opinion
#5
Social Media Mistakes
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Make a bold 
statement. 

Say something 
different. 

Have a hook

 



22Source: Quarry Hill Advisors

How you phrase 
things matters



You are not consistent 
#6
Social Media Mistakes
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REMEMBER: Follow the 80/20 Rule 
👇👇 

For every 1⃣ thing you post to your own feed, 
Comment on at least 5⃣ other people's posts
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Comments are 
currency.

Ask questions 
that are “easy” 
to answer to 
get more 
comments 
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Get The Conversation 
GOING

Let’s Talk About What 
You Wish You Knew 
Before Retiring: 

“Those planning to 
retire - ask a question

Those already retired - 
answer one!”



You don’t tap into your (local, or niche) 
community

#7
Social Media Mistakes
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Facebook Groups are 
really underutilized by 
advisors.

There are local groups 
in every area in our 
country 
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DO NOT SHAMELESSLY 
SELF PROMOTE.

Post helpful answers.

Also have colleagues 
tag you and say “Could 
you help?”
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Great Example of how to 
use Facebook Groups:
Thomas Cook



Practical Tips: 
Your Profile

Social Media Mistakes
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NEW: Add a CTA to 
your Linkedin Profile - 
it is a link that will 
ALWAYS appear 
under your name



NEW: Create a LinkedIn Event To Promote Webinars

● Create an event for each 
individual webinar

● You can invite people 
directly FROM linkedin 
and they REGISTER from 
Linkedin

● Connected to 500 Nike 
employees? Filter and 
invite them all 

● You can still use ZOOM 
to host

Source: 
https://www.linkedin.com/company/cordant-wealth-partners/

https://www.linkedin.com/company/cordant-wealth-partners/


1. Set Up Personal AND 
Business Pages
Step 1: Claim your business name/profile on 
BOTH regardless

Step 2: Establish a face for your brand

Step 3: Have employees/personal pages 
share content that tags the business page, or 
re-share content from business page. Expect 
Personal page to perform better
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2. Upload an A+ 
Headshot & Banner 
Image
1. Use a high-resolution image
2. Make sure photo LOOKS like you
3. SMILE (show your teeth)
4. Wear what’d you’d wear to work
5. Take the photo in natural light
6. Create a Custom Banner Image using 

Canva (1128 (w) x 191 (h) pixels) 
7. Choose a template here: 

https://www.canva.com/linkedin-banners/templates/
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https://www.canva.com/linkedin-banners/templates/


3. Write a Great Headline

1. Articulate your unique value.  
“I help people 
__________________ and 
my approach is different 
because 
__________________.”

2. Use the 120 Characters wisely!
3. Don’t be gimmicky 
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Practical Tips:  
Growing

Social Media Mistakes



4. Personalize your LinkedIn URL

1. Follow these instructions to 
personalize

2. Best to edit for SEO purposes
3. A good URL may contain just your 

name, your name plus your title, or 
your name plus your certification. 
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Examples:

https://www.linkedin.com/help/linkedin/answer/87/customizing-your-public-profile-url?lang=en


5. Turn Your Summary Into 
Your Story

1. NEVER leave the summary section 
blank!

2. Don’t just list jobs + skills. Tell your 
story

3. Bring to life why your skills matter – 
and the difference they make to the 
people you work with. 

4. Write in 1st Person!
5. Don’t forget the “Featured” section - 

highlight awards, your best content, 
etc
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Step 1 
Every Friday, Go through the last 5 
days of your calendar (and email too 
if you want extra connections!)

Step 2 
Copy the person’s name, look them 
up via Linkedin

Step 3 
Invite them to connect on LinkedIn- 
that’s it!

The Calendar 
Connection Tactic  
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Step 1 
Every Monday and Friday, Go 
through the last few days of emails 
and connect with anyone you 
exchanged messages 

Step 2 
Copy the person’s email address, 
search in LinkedIn

Step 3 
Invite them to connect on LinkedIn- 
that’s it!

The Email 
Connection Tactic 
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FMG Can Help

Social Media Mistakes
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Advisors ❤ Love Our
“Do It For Me” Program
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Want to learn more? Book a 
demo with our team →

Meet With Us: https://fmgsuite.com/get-a-demo

 

Questions?  Marketing@fmgsuite.com 

Scan QR To Talk With US

47

https://fmgsuite.com/get-a-demo
mailto:Marketing@fmgsuite.com

