Mastering the 5-Second Rule:

How to Create a Website That Converts
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H Second Test

|

Does Your Website
Pass the b Second Test?




Before Sending

Leads To Your Site,
Ask: Retirement

Curated™

Does My Website Rt i
Pass The 5 Second
Test?




You Have 5 Seconds To
Make a First Impression

Rl
o
®@3 CORNERSTONE

WEA

%

Show your website, count to 5, then
ask:

e What was the page about?

e What do youremember seeing? . . .

e Who would benefit from this service? Long-Term Financial Strategies for the
e What action to take next? Construction Industry & Their Families




Copy + Image + UX

& Copy: Who you are, what
you do, who you do it for

Image: Should reinforce
the copy

| UX: Where do you want
visitors to click next?

fmo

.0 Know My Plan
Building Financial Plans Together

B"o§<efChec!<

Hey, We're
Nic And Jeff.

We Design Financial Plans For
Busy Executives and Their
Families

Start Today, With The Financial Fortress
Blueprint™
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Copywriting

Write HOW PEOPLE TALK!

~ | What is the PROBLEM
your clients/customers &
prospects have?

| What is the SOLUTION
you provide to that
problem?

fmo

Does This Sound Familiar?

W)

W)

9,

W)

You have a lot going on with your finances
— and you're stressed because you know
you don't understand the full picture

You don't have the time or the desire to
wrap your head around everything that's
going on with your money

You often worry about putting your kids
through college or whether you're
prepared to handle major life events

You feel like there's more you could (and
should) be doing with your money, but
you keep putting it off, because you have
Nno idea where to start

You'd love to “outsource” your finances,
so someone else can handle them while
you're busy living your life




Which message will allow someone to know if you
help people just like them?

X

We Help Businesses, Families And Individuals Plan, Set
And Achieve Financial Goals

Retirement
Curated™

Retirement planning for individuals aged 50+ and 401k
solutions for businesses with 50-200 employees.

GET YOUR FREE ASSESSMENT



How confident are you that your current
website passes the 5-second test?

Very confident Somewhat confident Not very confident Not confident at all



What do you think is the best way to improve
your answer?

A Clear Value Modern, High Compelling, Direct & Clear
Prop & Messaging Impact Visuals Engaging Content Calls to Action



Website Messaging

LACK of clear messaging is the number 1
reason sites fail the b5 second test



A Great Brand is One of Your Most Powerful Assets
When Building a Website ...

Establishes Credibility Builds Trust Promotes Engagement  Supports Differentiation
Because you never get Today, financial advice Unique-to-your-firm Bottom line—professional,
a second chance to make is easy to come by. Your messaging and cohesive visuals consistent branding does
a first impression, a polished, brand messaging, and how that resonate with your target more than show that you're
professional looking brand it's portrayed on your website  audience makes them feel seen, = competent; it sets you apart
(on point logo, matching colors, is often the first way to earn understood and valued .. and from the competition and
high end graphics, etc) instantly  the trust and build confidence  more likely to engage with your establishes why your firm

shows visitors you're a pro. with prospects and clients. content and your services. is worth working with.

Advisor Brand Builder, 2024



And When Growing Your Business ...

of consumers judge a higher revenue earned by the increase in price
company's credibility based companies with strong, and companies with a strong
on its visual design valuable branding brand are able to command

Advisor Brand Builder, 2024



The Do’s & Don’'t of

Great Website

B ra n d i n g L Home Newsletters WhoWeAre v WhatWeDo v  ContactUs O
NS W HARSEAS O URITERYAUWARE |}

!
&l

Brands That Need a Boost ...

y , e 4
W
s - S

A Have a great story to tell but
often need support to tell it

d Have dated or inconsistent
visual elements

d Lack a unifying brand and
professional aesthetic that
boosts credibility

WHO WE ARE CLIENT ACCESS NEWSLETTER

3 Risk that the firm, no matter
how great, will be judged by
the cover (not the book)

Advisor Brand Builder, 2024



The Do’s & Don’'t of

Great Website
Branding ...

Strong Brands Do ...

J

Deliver clear, compelling and
custom brand messaging that's
unique to you

Feature coordinated &
captivating visual elements

Use high-quality imagery &
graphics

Make it easy to know how to
engage with you through strong
Calls to Action
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My Brond Library
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Coneult an Expert

Brand Messaging ’
e Website Copy v

My Brand Library 0000 & Homepage

[section 1 - Hero]
- Headline: Holistic Financial Planning & Guidance
lOgO 24k - Body Paragraph: Helping you build a solid financial foundation and enjoy a secure, purpose-driven, and fulfilling
retirement.
- Button: Learn More

CD CIIIED CIED

[section 2 - Welcome Message]

- Headline: Building a Secure & Healthy Retirement

- Body Paragraph: At B&H Weallth Strategies, we believe in the power of comprehensive financial planning, taking into
account both your health and your wealth. Our team of experts will work closely with you to develop a financial plan that
aligns with your values and priorities, tailored to your individual goals and circumstances.

Color Palette -
[Section 3 - Why Choose Us]|

s 2ok MENAL NG m A - Headline: A Personalized Approach to Financial Success
g - - Body Paragraph: We've guided families in Northeast Tennessee for generations with a hyper-local focus and
T commitment to serving our community. Our experience and approach ensure your financial future is secure. Advanced

tools help us predict your needs, ensuring you have the resources to support your family throughout life. Discover the
difference of working with a locally-owned firm that values trust, accountability, and your well-being.
- Button: About Us

Typogrqphy G | il A lraasy & @

[section 4 - Who We Serve]

. - Headline: Helping Retirees & Pre-Retirees Thrive
H e adl I" e Text H1 . Oswa Id - Body Paragraph: Whether you're transitioning into retirement or planning ahead, we can help. Tackling issues from

rising healthcare costs to increasing life expectancies, our team can help secure your financial future and achieve your

Headline Text H2: Montserrat Alternates goals confidently.
Headline Text H3: Oswald -- Pre-Retirees:

We assist pre-retirees in navigating the complexities of preparing for retirement. Our customized strategies build robust
investment plans and address other important financial goals, ensuring a smooth transition into your retirement years.

-~ Retirees:

We provide ongoing support to help you maintain financial security and peace of mind. Our services include tailored
retirement income strategies, estate planning, and investment management, ensuring you enjoy a comfortable and
stress-free retirement.

- Button: Learn How We Help

Buttons

§ . _ _ [section 5 - Our Services]

Ii 7 "’I i - Headline: Comprehensive Solutions for a Secure Retirement

3 S - Body Paragraph: From goal planning and estate planning to charitable planning and retirement strategies, we provide
personalized solutions tailored to your aspirations. Enjoy peace of mind knowing that your financial plan is built on a
deep understanding of your values and goals.

lcons - Patterns SRC

-- Retirement Planning: Navigate retirement complexities with confidence. We analyze your income needs, optimize
Social Security, and tailor investment strategies for a secure and comfortable retirement.

-- Goal Planning: Identify and achieve your financial goals with a detailed, actionable plan. Whether saving for
education, buying a home, or starting a business, we keep you on track.

customize plans that reflect your wishes and secure your loved ones' future.

-- Charitable Planning: Maximize your impact through charitable giving. Our strategies help you make meaningful
contributions while minimizing tax consequences.

@ -~ Estate Planning: Protect your assets and ensure a smooth wealth transfer with minimal tax implications. We

- Button: Explore Services

[section 6 - Client Testimonials]
[Leave blank for the firm to fill in later.]
Images &
[section 7 - Caill to Action]
- Headline: Start Planning Your Future Today
- Body Paragraph: Take the first step toward financial success and a fulfilling retirement by partnering with B&H Wealth
Strategies. Schedule a consultation today to experience the difference of working with a trusted financial advisory firm
committed to your well-being, and let us help you achieve a secure retirement.
- Button: Contact Us

& About

[section 1 - Hero]

- Headline: Your Trusted Partner for Financial Success

- Body Paragraph: Welcome to B&H Wealth Strategies, your partner in achieving your goals and securing a fulfilling
retirement.

- Button: Contact Us

AdvisorBrand-Buitcer 2024
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Great Branding Case Study

A Case Study in Building a Great Advisor
Brand & Website



Proven Strategies for Crafting Compelling Brand

S 4249022416 €\ 402.430.3092 & hello@mywealthanalytics.com 1 QR Book a Consultation

L S~
d l/v O rce b} About Pre-Planning Divorce Services Post-Divorce For Lawyers Free Resources Shop

ANALYTICS

DIVORCE SMARTER

Overcome Fears of Divorce
& Make Decisions Based on
Facts, not Emotions

Divorce Analytics offers a modern way to uncouple while
preserving family relationships and resources by helping
you make data driven decisions during a highly emotional
time. We create financial transparency which leads to win-
win outcomes.



https://www.divorceanalytics.com/

Proven Strategies for Crafting Compelling Brand

u Think carefully about what actually makes your firm unique—and
the reasons real clients like working with you

The financial decisions you make immediately after the divorce
can impact the rest of your life.

But we get it - if you have never been the financial decision maker
in the family, it can be difficult to transition into that role
smoothly.

Real talk: Good financial luck is a series of good

decisions. Ready to take ownership of your future? | | Our clients want financial independence without the golden

handcuffs of wealth maintenance taking over their whole life.

Partnering with us isn’t just about making sure the bills are paid
on time.

We come in to uncover where the money is going and design a
sustainable financial ecosystem (asset + debt management,
investment strategies, etc.) to ensure our clients’ long-term

fm o financial security.



Meet Victoria Kirilloff

CDFA®, NCPM®, CDS®

As a Certified Divorce Financial Analyst®, Certified Divorce
Specialist®, and family mediator, Victoria enjoys distilling
extraordinarily complex financial situations down into usable divorce
data points. She works closely with clients to bring their financial
picture into focus and to turn fear into facts.

Victoria feels very passionate about helping others understand all
implications as well as impact of their decisions. Having her own
experience with separation, she uses financial analysis & mediation to

resolve financial disputes and create outcomes both parties can agree

on.

Divorce is not easy, but Victoria's bright light creates solutions.

Proven Strategies for Crafting Compelling Brand

Know your audience, the challenges they face, and how your firm helps solve them

Whether you're considering filing for divorce, have recently filed, or
still wondering how to handle the divorce announcement, we've got
you covered.

We get that there are too many unknown factors,
and every decision counts. Your relationship may be

coming to an end, but you want to do the right thing.

That’s why you need solid answers to questions like:

“Will | need to go back to work?”
“Can | afford this lifestyle?”
“Should we sell the house?”

“How do we handle child-care expenses after the divorce ?”

We're here to guide you towards clarity with the right financial facts
so you can leave your marriage peacefully and transition to the next
phase of life comfortably.




Proven Strategies for Crafting Compelling Brand

a Be Clear. Use language and visuals that are compelling and speak directly to
your target demographic

This service is perfect for you if:

Z:} Your partner handled all the finances in the
family, but you're not sure how to untangle
everything and get the bills paid on time

You want to make smart decisions about your
money and live comfortably, but you're not

even sure where to start

You're worried about the longevity of the cash

flow and your post-divorce lifestyle

You want to safeguard your money and assets
from potential future threats (if and) when

you're ready to date again




Proven Strategies for Crafting Compelling Brand

3 Use a consistent tone and style across ALL brand touch points, both on and offline

Shelly Hood
6 reviews - 1 photo

2 months ago

Victoria is like no one else | have ever met. Her knowledge and expertise go without saying, but what
really sets her apart is her compassion and ability to connect authentically. Proud to call her a partner!

1




Proven Strategies for Crafting Compelling Brand

3 Include clear calls to action, making it very easy for your audience to understand what
steps to take next

Your Divorce Doesn't Have to Destroy Your Family
Financially

Taking control and ownership of your life and making financially smart decisions when it
comes to initiating a divorce can be overwhelming and daunting. You may feel confused
about where to start or what steps to take. Not having enough information or a clear
guide may make you feel anxious about the financial implications.

Divorce Analytics is here to help you let go of that fear by providing fact-filled, data-

driven roadmap of your divorce and financials while creating win-win solutions that both
parties can agree on.

F e o BOOK YOUR CONSULTATION




Example Websites

Let’s Look at Great Website Examples
from FMG clients



Great Website Examples

MONEY MAVEN

%/V%M/MM// About Services

Helping you become
financially confident.

Would you like a simple, actionable financial plan that shows you every
piece of your financial life in one place? Imagine if you could view all
of your personal investments, insurance, real estate, income, taxes,
debt, and spending in a single dashboard. AND track your progress as
you work toward your goals? We've got you!

Ready to get organized?

I

Education

Contact

BrokerCheck .. FINRA



https://www.moneymavenfinancial.com/

Great Website Examples

ssssssssssssssssssssssssssssssssssssssssssss MAKE A PLAN
Bz i OND YOUR eXIT

Financial Planning For Owners
Navigating a Business Transition.


https://beyondyourexitwm.com/

Great Website Examples

Retirement
Matters

About Services Blog Contact Schedule

RETIREMENT SIMPLIFIED

Fee Only Financial Advice, with a speciality in serving AbbVie Executives

Retirement Matters is not affiliated with or sponsored by AbbVie, Inc. and is an independent company


https://www.retirementmatters.co/

H Second Test

Advisor Brand Builder + FMG



Advisor Brand Builder”
The Simplest Way for Financial & A Complete Brand Identity
AdViSOI’S tO BU”d a Strong BrCInd « An expertly designed, unique-to-you

logo, color palette, and other graphics
» Crisp company messaging

Our interactive platform empowers advisors to create
professional, high-impact visuals and unique, clear Ready-to-Use Marketing Tools

messaging for a fraction of the typical cost and time. i BARESAAS SOtane
templates, social media graphics and
more automatically designed in the style

of your brand

¢ Hello, Alice Smith!

In this guided workflow, we'll take you step-by-step

Resources Helpful To Have Handy

through a series of questions and prompts developed to e Design Your Visual Identity
help you get to the bottom of your unique brand story

My Brand Library

and style preferences, then create a modern visual * Develop Your Brand Story

Lege
identity and strong, clear messaging based on your

replies.

Professional Guidance & Support

® Create Crisp, Highimpact M| [ tasii Py
e ” ANDERSON

For the best experience, use Chrome or Firefox. . Apply Your Brand fo Create |

s Business Cards, Email Signature

Calor Palette
Here's how it works o — —
A N Wy o | p—— —
PowerPoint Presentation and mc 7 _ --

* Access our team of marketin

« An experienced brand concierge
available to guide your process

- Expert design and content resources to
give your brand a professional polish

@ Step 1: Give Us The Deets About Your

Firm

copywriters, and designers for ¢

Step 2: Choose Your Favorite Brand Style v support executing your brand ai
Board efforts

) Step 3: Sit Back and Relax While We
Polish Your Brand

Qj Step 4: Put Your Brand To Work

Images

Pro Tip: As you move through the questions, look for the

J to use our Talk To Text feature to autodranscribe your

response. Be sure you've enabled access o your

microphone and speakers in your device seftings

Advisor Brand Builder, 2024



How Advisor Brand Builder Works

The Power of Innovation, Expertly Blended with the Perspective of Experience
d Our Intuitive, Self-Guided Discovery Workflow walks you through a simple set of questions to
help you define and develop your personal brand style and story

Jd Three Custom & Customizable Visual Brand Identities, including a logo, colors, imagery, and
more, and Crisp, High-Impact Brand Messaging are generated within minutes

J After selecting your favorite brand style board, our Team of Design and Content Pros Step
in to Finalize Their Custom Logo, and Give the Full Board a Professional Polish

1 Matching Brand Assets, like business cards, social media graphics, presentation templates and
more, can then be built and downloaded with the click of a button

Our FMG Partnership Makes it Simple to Share Brand Assets and Build a beautiful,

differentiated website

Advisor Brand Builder, 2024



Great! We'll package Kﬂour brand
assets to share with FMG

A member of their team will be in touch on next steps once you confirm. Contact
susan.theder@fmgsuite.com if you have any questions in the meantime.

o

Advisor Brand Builder, 2024



What You Get

A Unique Visual Brand Compelling Messaging Turnkey Marketing Assets

+ Based on your responses, we've
developed 3 unique brand styles to
choose from.

& batween style board options below

Logo

Playful e - k
ST - b Trilogy Way
: :

Logo

Trilogy Advisors Trilogy Advisors

graphy et / Note

adline Text H1: Merriweather
Palett |

t Merriweather

',7?;“2"3/'
‘ ————— 111

« Custom logo ideas, ready for our team'’s - Boilerplate  Professional business cards

professional polish » Individual & Firm Bios - A custom email signature

* Balanced and functional color palettes « Unique Value Proposition & « Firm stationary

- Typography and font selections Differentiators . PowerPoint templates

« Brand icons and patterns, and « Website Copy for Home, About,

) . « Social media profile graphics,
Services and Audience pages

- Interesting stock photography reflecting
your target audience

« And more added monthly




Advisor Brand Builder = Creates
the Brand Identity, Messaging,
Foundational Brand Assets

FMG = Takes that brand and
messaging creates a beautiful,
lead-converting welbsite and
supports it with ongoing emaiils,
social posts and content

fmo + &
\ ¥




&

A special offer tor Webinar participants ...

WIn d Free Brand from Advisor Brand Builder

www.advisorbrandbuilder.com/FMG-brand-makeover

intention.by x fmg



Check out our
website gallery

fmo Products v Who We Serve v  Pricing Resources v  Company Vv Sign In

All Multimedia Website

LIFEPATH — I

WEALTH ADVESORS
STARY Wt
I Be {OND YOUR eXIT -

PLANNING YOUR
LEGACY WITH

qmp \ Tad ¥ CONFIDENCE
. \
\ 7 TN y wbrg vou e VoS bnnd B

HARVEST WEALTH

Serving As Your Financial Guide

To Sow the Seeds of the Harvest You Wish To Reap - . Create a Vision for
[ | : T = AN Your Next Phase of Life

Helping Small Business Owners Exit On Their Terms

QLT YOUR READINESS ASSESSMINT

Like a Great Work of Art
Your Financial Life Is a Work in Progress

fmo : == "
\ ¥4 . J |
‘ ‘ lI.l Retirement & Financial Specialists for


https://fmgsuite.com/websites/

fmo
\ ¥

Do It For Me Calendar | April 2024

Check out the content recommendations.

The default is to send emails to ALL contacts and social platforms that are connected.
If you want to select a more targeted group, let us know in your email reply.

Let us know if you've added any new clients this month so we can be sure to send

them the New Client Welcome Series and add them to your ongoing campaigns.

Key
M Email ()
M social media (3)

Blog (")
B FMG automation

FMG's “Do It For Me”

Marketing Program

SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY
1 2 3 4 5

21

15 Tax Day
S: Tax Day: April 15, 2024

22

S: April Is National Financial
Literacy Month

9

16
Video of the Month

S: National Healthcare
Decisions Day: April 16

23
S: Motto for April

E: Empower Your Children
with Financial Literacy
Skills

10
S: National Siblings Day

17
E: TCJA - Impact on Estate
and Gift Strategies

24

25

Monthly Market Insights
S: Financial Friday: Tips for
Teaching Children & Teens

=T

moO

Blogs

April 2: Give Your Children the Gift of Financial Literacy

April 16: Create a Strateqy to Protect Your Wealth with

Potential Estate Tax Changes Looming

Emails @

April 3: Empower Your Children with Financial Literacy

Skills — COIl Version

April 17: TCJA - Impact on Estate and Gift Strategies —

Clients and Prospects

April 17: TCJA - Impact On Estate And Gift Strategies —

COl Version

Social Posts [l

April 2024 DIFM Educational Social Sequence

o April 2: April Is National Financial Literacy Month

o April 10: National Siblings Day

o April 15: Tax Day: April 15, 2024

o April 16: National Healthcare Decisions Day: April
16

o April 23: Motto for April - HOPE - Have Only
Positive Expectations

April 2024 DIFM Financial Friday Tips Social Sequence

o April 5: Financial Friday: Tips for Teaching
Children & Teens About Finances

o April 12: Financial Friday: Social Security Month

o April 19: Financial Friday: TCJA and The Impact
on Estate & Gift Strategies

o April 26: Financial Friday: Preparing for
Homebuying Season

FMG Automation

e Monthly Market Insights — Social Post and Email:
Around the 7th of Each Month

e Video of the Month — Email Only: Third Week of
Each Month

Additional Content Options - these can be used in
addition to or swap out with other social posts

Social Posts

April 1: April Fools' Day

April 2: World Autism Awareness Day
April 7: World Health Day

April 8: National Library Week

April 22: Earth Day

April 22: Passover
April 24: Administrative Professionals Day

April 26: Celebrate Arbor Day: April 26, 2024
4 optional timely social posts (social assists) per week

Optional Email
e April 29: DIFM Prospect Email re: Customer Experience

Every Month Add New Clients To:

e New Client Welcome Series

e Center of Influence Campaigns
e Monthly Market Insights

e Birthday

Don’t Forget About....

e Prospect Email Sequence

View Complete List of All DIFM Blogs Here
View Complete List of Niche/SpeciaI Content Here

Marketing Tip:

Surprise and delight the tax professionals and CPAs
in your network. It's their busiest time of the year
and dropping off or sending a food basket would be
sure to make an impact. Or try Goldbelly to ship
delicious food from anywhere in the country! It's an
opportunity to show you're thinking about them that
will likely pay dividends down the line!

All content and timelines are subject to your Broker/ Dealer

compliance and approval.

Willing to give a testimonial about DIFM? We would love
that! Please click here for more information.




Advisors @ Love Our
“Do It For Me” Program

We got a client because of you guys. They were reading the emails you
sent out, they made an appointment, and we are working together - a
million dollar client. Just keep doing what you're doing. 'm not on the FMG
calls so | don't know what it is, but it's definitely working. ~ Henry H., March
2024



Want to learn more?
Book a time to talk with us —

Meet With Us: https://fmgsuite.com/get-a-demo

Questions? Marketing@fmasuite.com

We're here to help.



https://fmgsuite.com/get-a-demo
mailto:Marketing@fmgsuite.com

