
1



2



Samantha Russell
Chief Evangelist, FMG

Connect 

         @SamanthaTwenty

         /samanthacrussell

         srussell@fmgsuite.com

3



Susan Theder
Chief Marketing and Experience Officer, FMG

       
         @stheder

        /susantheder

         stheder@fmgsuite.com

4



Website Success 
Checklist ✅
Coming 
Your Way!



Start with the MOST VISITED page of your 
site. Your HOMEPAGE

#1
Website Fixer Upper



Before Sending 
Leads To Your Site, 
Ask:

Does My Website 
Pass The 5 Second 
Test?



Show your website, count to 5, then ask:

● What was the page about?
● What do you remember seeing?
● Who would benefit from this service?
● What action to take next?

You Have 5 Seconds To Make 
a First Impression
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➡ Copy: Who you are, what 
you do, who you do it for

 

➡ Image: Should reinforce the 
copy 

➡ UX: Where do you want 
visitors to click next?

Copy + Image + UX
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Write HOW PEOPLE TALK!

 

➡ What is the PROBLEM your 
clients/customers & prospects 
have?

➡ What is the SOLUTION you 
provide to that problem?

Copywriting
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Which message will allow someone to know if you 
help people just like them? 
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✅❌



Write How People Talk
#2
Website Fixer Upper



Source: https://beyondyourexitwm.com/what-we-do/financial-planning

Use the WORDS and 
PHRASES your 
clients and 
prospects would 
use



Serve “Retirees & Pre-Retirees?” 
Get more specific!



1515

Design: No one reads a 
website like a book - We 

scroll and scan. 



Don’t Forget The Power of Social Proof
#3
Website Fixer Upper
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Resource: 
https://fmgsuite.com/insights/how-to-use-an-as-featured-in-section-on-your-advisor-website-3-examples/

https://quarryhilladvisors.com/
https://quarryhilladvisors.com/


1818Source: https://druckerwealth.com/who-we-serve/born-after-1970s
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Don’t have testimonials or 
logos of famous pubs to 

include?

ADD: Case Studies/Scenarios



The CTA is the KEY
#4
Website Fixer Upper



Calls to Action

➡ Primary: For those ready to 
move forward

➡ Secondary: For those not 
yet ready to meet with you

97% of website visitors do 
NOT convert!
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For Primary - Use Online Calendar Widget
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For Secondary:  
Make CTAs 
SUPER specific 
to your 
audience
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For highest % 
Conversions, 
Make CTAs 
resonate with 
your audience  
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➡ Explain what someone will learn, or how they’ll benefit from taking action

➡ Be specific and explicit! An image of what they’ll get can go a long way too



Great Website Examples from real FMG 
Customers

#5
Website Fixer Upper
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Great Website Examples

https://www.divorceanalytics.com/
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Great Website Examples

https://beyondyourexitwm.com/
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Great Website Examples

https://www.retirementmatters.co/


Need Website 
Help?

Website Fixer Upper
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Premium Websites 
with FMG



Advisors ❤ Love Our
“Do It For Me” Program
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Do It For Me 
Marketing Program



Want to learn more? 
Book a time to talk with us →

Meet With Us: https://fmgsuite.com/get-a-demo
 
Questions?  Marketing@fmgsuite.com 

We’re here to help.
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https://fmgsuite.com/get-a-demo
mailto:Marketing@fmgsuite.com


Samantha Russell
Chief Evangelist, FMG

Let’s Connect on Social!

         @SamanthaTwenty

         /samanthacrussell

         srussell@fmgsuite.com
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Questions?


