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Recording will 
be sent to you 

after the 
webinar. 

Look out for 
the follow up 

email with 
today’s 

handouts and 
slides

Login and 
follow along 

Chat - feel 
free to chime 
in or minimize 
the chat box 

 

Housekeeping
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What We’ll Discuss

1. Creating a “New Client 
Welcome Series”

3. Strategic tagging and  CRM 
management

2. Automating birthdays and 
holiday greetings
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4. How to personalize your 
client onboarding process



"Firms with a structured 
onboarding process 

experience 50% greater 
new client retention."

(Source: Advisor Growth Strategies)
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89%
"89% of clients say a good onboarding 
experience is critical to their decision to stay 
with a firm."   (Source: Fenergo)
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How Does This Improve Client Longevity?

Onboarding
A positive onboarding 
experience sets the 
tone for a long-lasting 
client relationship.

Client 
Satisfaction
Regularly measuring 
and addressing client 
satisfaction levels 
helps retain loyal 
clients.

Personalized 
Experience
Tailoring the service to 
each client's unique 
needs fosters a sense 
of partnership.

Proactive 
Communication
Maintaining open and 
transparent 
communication builds 
trust and confidence.

Continuous 
Improvement
Gathering feedback and 
implementing changes 
demonstrates a 
commitment to client 
success.

Loyalty 
Offering incentives for 
long-term clients 
encourages them to 
continue the 
relationship.



9









FMG Onboarding Process

Surprise and Delight

Welcome Gift 

Send Greeting Cards for Holidays or Life 
Events

Social Media 

Add Contact to LinkedIn Network 

Invite Contact to follow Business FB Page  

Ensure Social Foundations is turned on

Events 

Invite to client appreciation events.
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https://www.youtube.com/watch?v=TJBAQUz-pKs
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Best Practices for Effective 
Appointment Reminders

Integrate with Scheduling 
Software

Find a reminder solution that seamlessly 
integrates with your online scheduling 
software to ensure timely and accurate 
booking confirmations and reminders.

Offer Multiple Reminder 
Channels

Provide clients with the option to receive 
reminders via text, email, or phone calls to 

cater to their preferred communication 
method.

Send Timely Reminders
Schedule reminders at strategic times, 

such as a few days or a week before the 
appointment, to maximize their 

effectiveness.

Communicate Cancellation 
Policy?

• Cancellation Window 

• Cancellation Fee 

• Holiday Adjustments 

Provide Call to Action
Always include a clear call to action, such 

as confirming or rescheduling the 
appointment, to make it easy for clients to 

respond.



Additional tips for enhancing the 
onboarding process:

Use of Technology for Seamless Onboarding:   
• Client Logins on Website 

• E-signature tools for easy paperwork 

• CRM systems for tracking client interactions 

• Approved Texting Platform ie: MyRep Chat 

Offering Educational Resources: 
• Webinars on financial topics 

• Articles and blog posts 

• Access to financial planning tools

Soliciting Feedback to Continuously Improve the 
Process:
• Post-onboarding surveys

• Regular feedback sessions

• Implementing client suggestions

When advisors send an approved text message to follow 
up on paperwork requests previously sent by email, they 
often see documents completed and returned within just 
5 minutes. (MyRepChat, Internal Data 2024)



Want to learn more? 
Book a time to talk with us →

Meet With Us: https://fmgsuite.com/get-a-demo
 
Questions?  Marketing@fmgsuite.com 

We’re here to help.
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https://fmgsuite.com/get-a-demo
mailto:Marketing@fmgsuite.com
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Content Planning

Holidays/Observances
October

● Halloween
(Email, Card & Social)

● Indigenous Peoples’ Day
(Email & Social)

● Rosh Hashanah
(Email, Card & Social)

Greeting Card

Email
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Content Planning
October is the Month of:

● Medicare Open Enrollment
(Email & Social)

● National Financial Planning 
(Email & Social)

● Cyber Security Awareness 
(Email & Social)

● Social Security COLA 
Release (Email)
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Content Planning
More October content themes 
to consider:

● FAFSA Applications Open
(Social)

● Secure Act 2.0
(Lead generating landing page)



Browse and Choose 
Your Content
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Add Your Caption 
- Write Your Own Text 
- Write Text For Me 
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Download the FMG 
App! 
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Today’s Giveaways 🥳
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Today’s Content 
Giveaway

DO IT FOR ME EXCLUSIVE:

Family Meeting Email

Thank you for 
attending! 

You will receive 
a FREE Do It For 

Me Email



‘Do It For Me’ Marketing
● Monthly content marketing plan with 

customization tips
● Your own dedicated Marketing 

Concierge
● Increase client engagement, drip on 

prospects and COIs 
● Take the heavy lifting off your plate
● 5-star content exclusively written by 

Sam & Susan 
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Scan to 
learn more 
about Do It 
For Me >>



Q&A
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