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Client Engagement Gold 
#1

Go For the Gold
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The Uber map….

How can we rethink 
what we are doing 
to make the 
experience 10x 
better. 
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It’s not about you. It’s about what you can do for THEM



Source: Ycharts Survey 

9⃣ out of 🔟 clients consider their advisors' 
communication frequency and style when 
deciding whether to retain their services + make 
referrals 

Yet about half (47.1%) of surveyed clients wish 
their advisor would contact them more 
frequently
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Client Communication is KEY to Organic Growth 
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And Email is the form most clients want…. 
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Cerulli found that 
HNW choose a 
primary provider 
based on services 
and experiences. 

Family Education & 
Counseling is one of 
the leading services 
they are looking for. 



Gold Medal - Worthy Content Ideas
#2

Go For the Gold
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What kind of questions are HNW 
prospects looking for answers to?  
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In 2023, as clients prepared for wealth transfers and 
transitions, the fastest-growing HNW services 
areas were:

Estate Planning →   offered by 70%  (up from 56% in 
2017)

Tax Planning → offered by 45% (up from 29%).
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#1 For the 
Wealthy! 

Source: https://www.edelmanfinancialengines.com/wealth-in-america-2022/

What Prospects Want Help 
With→ 



21Source: FMG “Do It For Me” Email in Content Library   

Example email to 
send to Prospects 
regarding taxes 
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Source: Estate Planning 4 Part Email Drip Series - in FMG DIFM Content Library, 
created with Wealth.com +

Include estate planning topics in 
your emails 
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Create an “Estate Planning 
Resource Center” on Your Site

https://www.ffgadvisors.com/estate-planning-resource-center
https://www.ffgadvisors.com/estate-planning-resource-center
https://www.ffgadvisors.com/estate-planning-resource-center
https://www.ffgadvisors.com/estate-planning-resource-center


24Source: FMG Content Library  

Estate Planning Email Ideas from FMG
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Be a voice that 
helps cut through 
the noise and 
provides REAL 
value. 
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Be Strategic about COIs 



Try Video Emails 
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Winning Ways to Get New Clients
#3

Go For the Gold
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An Email Success Story

● 5 years of emails

● New business worth 
$750K 

Chevonne Farler, Wealth Advisor
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Drip Email Marketing 

FIRST: 
● Collect prospect emails on your site, via 

LinkedIn, etc

THEN:

● Email them over time valuable, 
educational, TIMELY content that is 
HELPFUL

● Gets even more effective if you have a 
niche

Source: https://fmgsuite.com/features/events
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Timely Pieces for 
the WIN 🏆 

● When news breaks, be the trusted 
expert clients know will help them 
make sense of the noise

FMG DIFM PROGRAM

● We write the emails for you - you 
decide whether to send, and to who
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How do you get more 
leads to add to your 
email campaigns?

→ Host educational webinars  

Source: https://fmgsuite.com/features/events
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How do you get more 
clients to refer friends 
and family?

 

Source:FMG “Do It For Me” Marketing Program 



FMG prepares the slides. Just download, edit and present

Source: https://fmgsuite.com/features/events

These visuals 
also make for 
GREAT social 
posts!
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Social Media: Old Way: Tease Content
         Share Link
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Find both of these 
examples in the 
FMG library 
(general and DIFM)

Now 👉 Zero Click Content        

https://www.linkedin.com/posts/jeff-hurst-cpa-5a386b6_rothconversion-rothira-activity-7122250949112315904-kq4_/
https://www.linkedin.com/posts/jeff-hurst-cpa-5a386b6_rothconversion-rothira-activity-7122250949112315904-kq4_/


Step 1 
Every Friday, Go through the last 5 
days of your calendar (and email too 
if you want extra connections!)

Step 2 
Copy the person’s name, look them 
up via Linkedin

Step 3 
Invite them to connect on LinkedIn- 
that’s it!

Get More Followers:  
Linkedin Calendar 
Connection Tactic  

3838



Step 1 
Every Monday and Friday, Go 
through the last few days of emails 
and connect with anyone you 
exchanged messages 

Step 2 
Copy the person’s email address, 
search in LinkedIn

Step 3 
Invite them to connect on LinkedIn- 
that’s it!

The LinkedIn Email 
Connection Tactic 
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Using AI in Marketing 
#4

Go For the Gold



1. Browse and Choose 
Your Content

41

2. Add Your Caption 
- Write Your Own Text 
- Write Text For Me 

AI Generated Captions + Mobile App!



Download the FMG 
App: 
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Do you know what you are sending via email, 
posting to social or adding to your website this 
week?

What about this month?

Not having a plan is planning to fail 
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Do It For Me 
Marketing Program

Outsource what 
you can, so you 

have time to do the 
things only YOU 

can do.
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Advisors ❤ Love Our
“Do It For Me” Program
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Want to learn more? 
Book a time to talk with us →

Meet With Us: https://fmgsuite.com/get-a-demo
 
Questions?  Marketing@fmgsuite.com 

We’re here to help.

47

https://fmgsuite.com/get-a-demo
mailto:Marketing@fmgsuite.com

