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FMG is the only all-in-one compliant marketing solution for 
financial advisors. 

2

#1 in Digital Marketing
13 Advisor Software Survey (2024)

Practice Management Solutions 
Provider of the Year
Wealth Solutions Report (2024)

Top in Customer Satisfaction
13 Advisor Software Survey (2024)
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Marketing Your Business 
Doesn’t Get Any Easier

Beautiful
Websites

Automated
Campaigns

Award Winning 
First Line Support

● Responsive, modern design 

● SEO, lead generation & 
compliance built in

● So easy to use, advisors
can update themselves

● From newsletters & 
commentaries to
current events

● Open rates average 33%
& often top 47%

● For advisors and their staff

● Weekly and monthly training 
calls
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5 Biggest Social Media 
Mistakes and what to do 
instead
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5 Biggest Social Media 
Mistakes  
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#1. You don't know how to hook your audience in the first line. Try one of 
these….



5 Biggest Social Media 
Mistakes  
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#2. You don’t follow the 80/20 rule of 
engagement

For every 1 thing you post…

You need to leave comments 
on at LEAST 5 other people’s 

posts



5 Biggest Social Media 
Mistakes  
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#3. You don’t use the “what’s in it for 
me mindset” when crafting your posts

Before posting anything - ask 
yourself: WHY should someone care?



5 Biggest Social Media 
Mistakes  

8

#4. You never get personal. You don't 
know how to share stories without feeling 
cringe-worthy.

https://www.linkedin.com/posts/emilyjcasey_budgeting-networth-financialplanning-activity-7178722607117029376-mEEF?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/emilyjcasey_budgeting-networth-financialplanning-activity-7178722607117029376-mEEF?utm_source=share&utm_medium=member_desktop


5 Biggest Social Media 
Mistakes  
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#5. You don't know which social 
platform or strategies work best for 
your target audience

Linkedin: 18 - 60+ who are still 
actively working

Instagram: 25 - 55 year olds, 
especially women and mass affluent

Facebook: 35 - 75 year olds, 
especially great for targeting your 
local community

https://www.instagram.com/p/DF52i_6hN1G/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/p/DF52i_6hN1G/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==


LinkedIn   
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Playbook for LinkedIn 
Content 

11

If you don’t engage with 
others,

 it won’t matter how good 
your content is

Minimum 3 posts per week: 

- 1 that shows off your expertise 
- 1 that starts conversation/gets 👀
- 1 that shares personal photo/angle

- ask a question that is EASY for people to 
answer whenever you can

The mix is important! 👆 



Playbook for LinkedIn 
Engagement  
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←This is the part you 
CANNOT outsource. 

YOU or YOUR TEAM has to do 
this. 

- 5 comments to 1st degree connections
- 5 comments to 2nd/3rd  degree 
connections
- Respond to all comments on own 
content
- 5 DMs
- 3 connection requests
- 3 follows

That takes about 15-20 minutes 👆 



Remember, if you have no 
network, no one will see 
your content! It’s time to 
grow your network!
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Ditch the business cards… use your Linkedin QR code!

Open LinkedIn 
app, go into the 
search bar, click 
on the QR button 
on the top right 



Step 1 
Every Friday, Go through the last 5 
days of your calendar and emails 

Step 2 
Copy the person’s name or email, 
look them up via Linkedin

Step 3 
Invite them to connect on LinkedIn- 
that’s it!

A simple way to get 
1,000s of new 
connections this 
year  
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Instagram
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Playbook for Instagram 
Content 
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Minimum 1 post per week
PLUS post to stories 3-6x week

- 1 post that shows off your expertise 
- 1 story that shows your face
- 1 reel or carousel that is very SHAREABLE

- Ask people to “comment X to get Y” 

The mix is important! 👆 

Source: Instagram Content from FMG



Playbook for Instagram
Engagement  
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- 5 comments on connections posts
- 5 comments on posts of target 
audience
- Respond to all comments on your own 
content - ask follow up questions

That takes about 15-20 minutes 👆 



19

What type of content 
to share?

- Use REELS to grow 
your audience

- Use Carousels to 
connect with the 
audience you 
already have  

- Use STORIES to 
engage both

Source: https://www.instagram.com/kidsmoneyacademy/

https://www.instagram.com/kidsmoneyacademy/
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Video: The format 
instagram LOVES

- Use a mixture of 
B-Roll and “Talking 
Head” videos

- People want to see 
the PERSON behind 
the Business!

Source: https://www.instagram.com/wealthfinancialadvisor/
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Video: The format 
instagram LOVES

- FMG provides 
Instagram Reels 
already-done-for 
you!

- You can post as is or 
customize!

Source: FMG Instagram Reels Collection



×DIY Video Workshop

On Phone, Edit Vertical Videos for 
Social Media right in Instagram 



FMG creates posts, reels 
and scripts for Instagram 
for you!
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Facebook
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Facebook Groups are 
really underutilized by 
advisors.

There are local groups 
in every area in our 
country 
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DO NOT SHAMELESSLY 
SELF PROMOTE.

Post helpful answers.

Also have colleagues 
tag you and say “Could 
you help?”
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Great Example of how 
to use Facebook 
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30Source: FMG Content Library 

What type of content 
to share on Facebook?

- Charts and images 

- Capitalize on 
trending stories



Get AI powered 
captions in the FMG 
Mobile App
● Choose your article

● Let AI write the caption for you

● Keep, re-write or edit!

● Share right from the app



● Monthly content marketing plan with 
customization tips

● Your own dedicated Marketing Concierge
● Increase client engagement, drip on 

prospects and COIs 
● Take the heavy lifting off your plate
● 5-star content exclusively written by 

Sam & Susan 
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Scan to 
learn more 
about Do It 
For Me >>

‘Do It For Me’ Marketing
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https://fmgsuite.com/20-min-consult/
https://fmgsuite.com/20-min-consult/

