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FMG is the only all-in-one compliant marketing solution for
financial advisors. We make email marketing a BREEZE
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#1in Customer Satisfaction

Four Years in a Row
MarTech Breakthrough Award
(2019-2022)

Best Social Media

Distribution Software
MarTech Breakthrough Award
(2021-2022)

DEI Focused Workforce

Diversity for Social Impact
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Marketing Automation
WealthManagement Industry
Award (2022)

Susan Theder

Executive Leadership
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(2022)

Women Friendly
Workplace

Diversity for Social Impact
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Social Media
Leadership

WealthManagement Industry
Award (2022-2023)

Samantha Russell
Thought Leadership
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Best Overall

Fintech Mobile App
MarTech Breakthrough
Award (2022)



Communications
Checklist Coming
Your Way!
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Communications Checklist

Create consistent email and text communications to stay top-of-

mind with your clients and prospects.

Define Your Communication Channels

O Email
« Ideals for and

» Perfect for personalized messages like birthday and

anniversary celebrations
O Texting
« Best for quick, personalized messages

 Great for gppointment confirmations and
decument follow-up

Segment Your Audience
O Mini Clients and pe

O Advanced segmentation by:
« Investing stage
Retirement proximity
Lifestyle interests
Specific financial goals
Hobbies or demographic characteristics

.

Email Best Practices

O Craft Compelling joct Lin
.U J ing, value driven

Leverage free Al tools or
subjectiine.com for optimization

O Personalization Techniques
« Address recipients by name
« Tailor content to specific segment needs
+ Add g personaltouch

“YChart
**Mail Munch

fmgsuits.com | IS

75%

of clients left or considered
leaving their advisor in
2023 due to infrequent
communications*®

Email and texting combined
can increase customer

engagement by 10X™*




Consistent
commuhnications are
integral for...

fmg



9out of [[i] clients consider their advisors'
communication frequency and style when
deciding whether to retain their services +
make referrals

Yet about half (47.1%) of surveyed clients wish
their advisor would contact them more
frequently

Source: 2024 Ycharts Survey



Most Widely Used Marketing Strategies By Financial Advisors

Marketing Strategy % of Advisors Using
Client Referrals 93% Videos 12%
COls 60% Paid Web Listings 1%
Networking 47% Online Ads 10%
Social Media 42% Marketing Consultant 10%
Client Appreciation 36% Direct Mail 9%
Website 31% Paid Advgflising 8%
Blogging 30% Webjfrs 8%
Education Events 29% %k 7%
Seminars 26% ,Solicitors 7%
Firm Brochure 26% Podcasts 7%
© @\ Drip Marketing 24% Radio 5%
\‘J| SEO 22% Custodial Referrals 5%
Marketing Lists 3%

© kitces.com LLC

fmg Source: Kitces Research Report, 2022 https://www.kitces.com/blog/advisor-marketing-strategy-client-acquisition-cost-efficient-marketing-time-dollar-cost/



Client Communication is KEY to Organic Growth

Which best describes how frequently YOU WISH your financial advisor contacted you
regarding your financial plan and progress toward your goals?

@ 1 wish my advisor contacted me much more frequently
22.4% | wish my advisor contacted me somewhat more frequently

@ | am happy with the level of contact frequency from
my advisor

| wish my advisor would contact me less frequently

Respondents with Respondents Under
>$500K Being Managed 60 Years Old

45.8% 27.9%

29.5%

YCHARTS




And Email is the form most clients want....

How would you prefer your advisor to send to you his/her perspectives on the market
and economy, saving and planning tips, or other financial recommendations?

Email Text Message Mail

N\

72.6% 35.3% 21.8%

Newsletter Blog or Website Twitter YouTube Video

v L |
7.4% 4.7% 4.4% 3.6%

inked I'm not interested in receiving
Facebook/Instagram LinkedIn my advisor’s perspectives

I I I
3% 2.6% 1%

YCHARTS




Communications Workshop

Start By: Building a Quality Email List



97% of Website Visitors do not convert - capture them!

Q 525 Plum Street, Suite 101, Syracuse, NY 13204 L (3]5) 870-3703 % info@madisonfpg.com i CLIENT PORTAL

FINANCIAL PLANNING GROUP

\ MAD I SO N ABOUT PROCESS SERVICES FAQS GET IN TOUCH
e,

Understanding Your Estate: Critical Elements of
an Estate Strategy

Establishing an estate strategy is crucial, yet many wait too long to put their wishes in writing.
Use this helpful guide to review your estate strategy and start conversations with your loved
ones, financial professionals, and legal team.

First Name Last Name Email

( )( )( )

By submitting this form, you may receive timely, valuable resources from our firm. You can opt out of these

marketing communications anytime through the unsubscribe link.

GET MY FREE GUIDE

Br ,:-u:Check .FINRA

fmg Source: https://www.madisonfpg.com/estate-planning Guide/Download available for FMG Customers to add

to your website


https://www.madisonfpg.com/estate-planning
https://www.madisonfpg.com/estate-planning

Drip Email
Marketing

FIRST:
e Collect prospect emails on your site

THEN:
e Email them over time valuable,
educational, TIMELY content that is

HELPFUL

e Gets even more effective if you hQue=—"
a niche

LEARN HOW TO AVOID THESE 6 COMMON TAX ERRORS

Knowing how you need to file your taxes depends on your income and filing status, as well as which

deductions and credits you can claim. In this free ebook, we share some common errors to avoid.

First Name Last Name Email

Prospects Only - Thank You For Downloading "Common Tax Errors" a0

An email sequence covering the many mix-ups and mistakes taxpayers make and what can be done to better manage their tax
situation.
Customize before use. Add this Lead Generation ebook to your homepage or to a custom page and add your link to all emails.

Thank You For Downloading - Here’s How We Can Help
Type

Email Sequence

Download As PDF Expand Email ¥

Author Hi {Firstname},

Do It For Me

Thank you for downloading Common Tax Errors. We hope it offers
valuable insights as you navigate your financial journey.

Since you've taken an interest in this resource, we wanted to share a
little about who we are. At [Insert Firm Name], we’ve been helping
Goals  Insights Management clients manage their wealth for over [X Years] years. Our firm
specializes in [Insert Specialization/Services, e.g., “comprehensive
retirement strategies, wealth management, investment approaches”],
Strategies  Taxation = Wealth tailoring each solution to meet the unique needs of each client.

Clients  Email ~ Finance

Relationships ~ Solutions

What sets us apart is our commitment to building genuine, lasting
relationships and delivering personalized strategies that align with your



https://www.thrivefinancialplanning.com/p/tax-planning
https://www.thrivefinancialplanning.com/p/tax-planning
https://www.thrivefinancialplanning.com/p/tax-planning
https://www.thrivefinancialplanning.com/p/tax-planning

Drip Email Marketing

Once you have a prospect’s email: MAGNOLIA
e Send weekly, bi-weekly or monthly (at a

minimum) emails to stay top of mind -
Hi {First Name}

Recently the yield curve inverted for the first time since August 2019 (which
TIPS: means that long-term interest rates have dropped below short-term rates).
Why do we pay attention to this?

. Because this inversion suggests that investors believe the near-term
[ ) These are NOT sales emails economy and markets to be riskier than the long-term.

This recent inversion in the yield curve and inflation soaring above 7% have
left some investors wondering whether to adjust their investment strategy.

: While it can be tempting to worry and want to rush and make changes, the
o EGCh emall ShOUId ShOW them the Volue current environment is cause for monitoring, not cause for panic.
you would prOVide to them as their VYes, rising interest rates, high inflation, surging oil prices, and geopolitical
. . e tensions have all contributed to economic uncertainty. And because
advisor in some way - the more SpeCIfIC financial markets don't like uncertainty, they have been performing
accordingly.
to them’ the better U.S. inflation clocked in at 7.9% for the 12 months ended February 2022 —

the highest rate since December 1981. Energy prices, already on the rise,
jumped when Russia invaded Ukraine. In response, the Federal Reserve
started raising interest rates, hoping to slow the economy without triggering



You should also follow
the same pattern with
Clients

1. Add them to a New Client
Welcome Series

2. Add them to your CRM
clients list

3. Add to any other
relevant CRM groups

fmo
\ ¥/

hce

mmunication
Financial
ments  Greeting
Onboarding

p  Strategy

New Client Welcome Sequence o0

new clients along the first twelve months of your professional relationship. Build and establish a strong communication

with this sequence.

We’re Here For The Long Haul

Download As PDF Expand Email »

MABHOLA

Hi {Firstname},

It's official: we're a team! You took a big step by connecting with us, and
we're thrilled to help you go after your financial goals.

Life can move in unexpected ways. In addition to our regular check-ins,
we hope you'll reach out when you experience twists or surprises. The

more we know about your world, the better we can fine-tune our advice
for you.

Remember, you're not alone. Please don't hesitate to reach out with

miiantinma thatiahba A Avan Biab ba Aanmmant Uaasine frama aliaméa liba

Source: FMG New Client Welcome Email Series




Timely Content Always Performs Best

What just happened in the stock market? Inbox x

FMG's “Do It For Me”
Marketing Program

Timely Email Open Rate: 70%

Financial Services Average
Open Rate: 24%

@

Shannon Poucher <shannon.poucher@fmgsuite.com>

tome v

Hi Samantha,

You may have heard by now that the markets experienced their biggest
drop on Tuesday since June 2020. The S&P 500 fell 4.3% and the tech-

heavy Nasdaq composite dropped more than 5%.":2

What happened?

Persistent inflation is continuing to influence investor sentiment. This is
indicated by the market's drop following Tuesday’s release of the
government’s August Consumer Price Index.3

Not only are prices remaining on the rise (food is up 11.4% year-over-
year), but all eyes now fall on the Federal Reserve to see what their
response may be. The Fed’s primary weapon in fighting high inflation is
to increase interest rates. But this requires a careful balancing act.3

Rasi inflati .

9:51AM (1 hour ago)




Poll:
Would you like
to learn more

about DIFM?

fmo

- Marketing Tip

Sip and Snip Event

@ Podcast or Webinar Outline

Financial Factors in College Decisions

[k Video Script of the Month

Financial Factors in College Decisions

Susan Theder SamanthaRussell |
CMO/CXO, FMG. Chief Evangelist, FMG

Recommended Content

Blogs

April I: Spring_Into Financial Wellness: Actionable Steps for Financial

Literacy Month

for Families in the Final Stretch

Emails

Literacy Month - Clients and Prospects

April 2: Financial Literacy Month: Supporting Our Mutual Clients’
Financial Wellness - COIs

April 17: From College Acceptances to Affordability: Insights for
Families in the Final Stretch - Clients and Prospects

for Families in the Final Stretch - COIs

FMG Automation

Monthly Market Insights — Social Post and Email: Around the 7th of
Each Month

\idan Af tha Manth — Ervacdil Onhvze Third \AWaall Af Carh MAanth

Social Posts
April 2025 DIFM General Social Sequence

April 7: 30th Anniversary of National Public Health Week

April 22: Earth Day

April 23: Administrative Professionals Day.

April 2025 DIFM Financial Social Sequence

April 3: Spring Into Financial Wellness: Actionable Steps for Finan
Literacy Month

April 5: Beef Up Your Password Security On 3 Key Accounts

April 9: Here's How Much Money Americans Think They Need to B
Rich

April 11: How To Launch A Successful Business In Retirement

April 15: What Tax Docs To Keep—And What To Shred

April 18: From College Acceptances to Affordability: Advice for
Eamilies in the Final Stretch

April 29: Do This For A Happy Retirement



https://difm-calendar.fmgsuite.com/dl/april
https://difm-calendar.fmgsuite.com/dl/april
https://difm-calendar.fmgsuite.com/dl/april

Build Your Email List with Social Media

1. Post a preview of what you
talk about in your emails

2. “If you want to get more
content like this - sign up for
our newsletter”

3. Irecommend doing this at
least 2x month

4. If someone engages on your
posts, send them a personal
invite via DM

Source:https://www.linkedin.com/posts/callie-cox

ZF Callie Cox [ - 1st
ot Chief market nerd at Ritholtz, Author of OptimistiCallie

View my newsletter

Iw - @
¥ NEW OPTIMISTICALLIE &

A correction, not a crisis.

Society has a knack for putting things into neat, clean buckets. But
unfortunately, reality isn't so tidy.

So here's my sane, measured, complicated take on why this correction isn't
worth panicking about (yet).

(and subscribe here if you want my sane, measured, complicated takes in your
inbox every Monday morning: https://inkd.inje7az7yky)

https://Inkd.in/feEYEG6AZz

[The S&P 500 since 1950

Selloffs (5-9.99%drops) Corrections (10-19.99% drops) @ Crashes (20%+ drop)




Build Your Email List with LinkedIn Events

m Q search

e Create an event for
each individual F =
webinar or in person C

event

Cordant Wealth Partners

e You can invite people
directly FROM linkedin
and they REGISTER
from Linkedin

9 Kenneth & 15 other connections follow this page
=+ Follow Visit website & @

Home About Posts Jobs People

e Connected to 500 Nike
employees? Filter and
invite them all

e You can still use ZOOM
to host

Source:
https://www.linkedin.com/company/cordant-wealth-partners/

Financial Advice for TECH Employees - Optimize Equity Comp, Lower Taxe  Maximize your Intel
Investment Management - Portland, OR - 303 followers - 2-10 employees

® 2 ] ® !

Home  MyNetwork  Jobs

Messaging  Notific

Past events

Thu, Nov 30, 2023, 3:00 PM
“ Three Essential Steps to Maximize your Intel SERPLUS Account

ERPLUS Account

a Isaac Presley and 24 other attendees

B Wed, Nov 15, 2023, 3:00 PM
Deferred Compensation Plan  Three Essential Steps to Maximize your Nike Deferred Compensation Plan

N g
5 \) 4 9 Isaac Presley and 24 other attendees

u;;ﬁ;;;;;vam . Tue, Nov 14, 2023, 3:00 PM

ed CompensationPlan - Three Essential Steps to Maximize your Microsoft Deferred Compensation
> @ " plan

a Isaac Presley and 38 other attendees

Thu, Oct 19, 2023, 3:00 PM
Hidden Year-End Tax Strategies for Intel Employees

a Isaac Presley and 16 other attendees

Wed, Oct 18, 2023, 3:00 PM
Hidden Year-End Tax Strategies for Nike Employ

9 Isaac Presley and 38 other attendees


https://www.linkedin.com/company/cordant-wealth-partners/

Communications Workshop

Segment Your Audience
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L) Website

(=} Blog

Automated Marketing
ﬂ Email

@ Social

Events

SETTINGS

8 Profile

EE Contacts v

Manage Contacts

Manage Groups

EXTRAS

@ Help

>

Contact Groups @

Add Group
O Name
O Downloaded Tax Guide
O All Clients
O Prospects
O Young Families
O Under 60
O Aged 60+

Marketing Calendar Inbox 0 Drafts Compliance ﬂ

Date created <

03/27/2025

08/22/2024

08/22/2024

08/22/2024

08/22/2024

08/22/2024

Last updated

03/27/2025 14:58:41

08/22/2024 16:42:50

08/22/2024 16:42:36

08/22/2024 16:42:08

08/22/2024 16:41:44

08/22/2024 16:41:13



Communications Workshop

Content: Personalize Your Messages



Messaging:
No one cares what you can do.
They care what you can do for
THEM.

The worlds first portable digital

1,000 songs in your pocket.
media player. JeiRysEpe

£

’




Stop Talking like an Advisor - Start Talking Like Your Clients

£] What is the PROBLEM [ - st
your clients/customers &

prospects have? I'm struggling installing the new

dishwasher

Any slots this week to come hook it

: up?
~] What is the SOLUTION
you provide to that I'd try myself but there's a chance |

problem? flood the place &3

& THAT PLUMBER

Don’t struggle installing that
new dishwasher yourself.

I'll come and hook it up in
minutes (so there's no chance
of you flooding the place).




Flesch—-Kincaid
Readability Tests

¢~Copy and paste the text into
Word

<~Select the Home tab

¢~ Choose Editor, and then go to
Document stats

<A dialog box will appear letting
you know Word is calculating your
document stats. Choose OK.

— You want to be at a 6th - 7th
grade reading level!

fmo
\ ¥

Score School Level Notes

100.00-
90.00

Very easy to read. Easily understood by an
average 11-year-old student.

5th grade

Easy to read. Conversational English for

Gl grade consumers.

Fairly easy to read. (Average newspaper article
score)

7th grade

Plain English. Easily understood by 13- to 15-
year-old students. (Average website article score)

70.0-60.0  8th & 9th grade

60.0-50.0 10th to 12th Fairly difficult to read. Should be understood by
i ’ grade most 16-18 year-old students.

50.0-30.0  University Difficult to read.

30.0-0.0 University Very difficult to read. Best understood by
e Graduate university graduates.

25



The more you
personalize, the better
success you will have

Average person receives 100 emails a day
Stand out by personalizing messages
Use contact's first name in subject line or
body

e Segment email lists based on
demographics

e Tailor content based on preferences and
interests

Email Builder

Headline

Lorem ipsum dolor sit amet, consectetur adi
piscing elit, sed do eiusmod tempor inci ut labore
et dolore magna aliqua. Ut minim veniam.

Lorem ipsum

Customize
Font
Size Line He
Align
Colour
- HE



How to know if your emails are good? Monitor These KPIs

Open Rate: 247 avg in Fin
Serv

Click Through Rate:
Financial Services
Averages 2.5%

Bounce Rate: Below 2%

List Growth Rate: Aim for
1-3% per month



Communications Workshop

H 4

Get more opens with Great Hooks
(Subject Lines)




Elements to a good subject line!

1 Keep it short and sweet 3 Ask questions
Subject lines with 6-10 words perform Subjects with "how to" or "why"
best. Avoid lengthy subjects. encourage opens.
2 Personalize subject lines 4 Use urgency and scarcity
Use first names, locations, times to make Phrases like "24 hours left" or "limited
it relevant to the recipient. spots" create urgency.

A good subject line greatly impacts open rates and response.
Keep it short, personalized, intriguing and urgent.



Al can help!

I_ IN&.com GURU CONFERENCE 24 opics Podcast: Do This, Not That

Over 15 million subject lines tested.
The #]1 free subject line rating tool.

; : NEW ChatGPT
Enter Your Subject Line Here... Evaluate INTEGRATION!

30



The more specific you get, the better success
you will have

Clients/Prospects with Kids in College
Subject Line: Top 10 Money Mistakes College Students Make

Clients/Prospects who are ~5 years from Retirement
Subject Line: Top 10 financial mistakes retirees wish they wouldn’'t have made

Clients/Prospects who Receive Social Security
Subject Line: This is how Much Your Social Security Check will increase this year

Clients/Prospects who work at Public Tech Companies:
Subject line: What should you do with your RSUs when they vest?

fmo
7



Communications Workshop

Automate what you can



How Often Should You Email?

You're Probably Not Emailing Enough...

A recent Morningstar study asked how frequently clients prefer to be emailed.

This is what they found:

S0 67%
e  30.4% prefer weekly emails.
o 36.6% prefer monthly emails. ant.AT LEAST q monthly .
Py 19.9% prefer quarterly emails. educqtlonal emqll from thelr
o  9.4% prefer annual emails. advisor!

Source: Morningstar
fmg 33



A Slam-dunk client

email newsletter idea

~] Round up articles you've read,
podcasts you've listened to, etc

—] Link to them with your

thoughts or a summary of why

clients should care

Q_ sunday drive

&

O}

o

&

C]

X '_T.—: ® Active v

& D

=) Steve Jobs' Legacy for Builders - Life can be much broader once you
discover one simple fact—and that is: everything around you that you call
life was made up by people that were no smarter than you.

=» What Makes You Happy - The richest you'll probably ever feel is when
you get your first paycheck, and your bank account goes from $5 to,
perhaps, $500. The contrast that generates might be greater than going
from $10 million to $20 million. Going from nothing to something is so much
more powerful than going from a lot to super a lot.

J, Easily Distracted? You Need to Think Like a Medieval Monk -
Focusing wasn't much easier in the time before electricity or on-demand
TV. In fact, you probably have a lot in common with these super-distracted
monks.

,/ OpenAl: the Next Tech Giant? - It's pretty rare for a company to
transition from a research lab to a developer infrastructure provider to a
behemoth consumer app in just a few years. But given the launch of
ChatGPT plugins last week, there’s a fair chance this could end up being
the story of OpenAl.

g Life Expectancy and Inequality - America is seeing the greatest gap in
life expectancy across regions in the last 40 years.

R, Weekly Call 2 Action

® ©@ 4 i

9 of many



Automation Examples in FMG

Birthday eCard

Email

Birthday Card

Printed

MAGNOLIA

Holidays

Email

Landing Page

"qu?
BIRTHDAY

e
AGHOLA

Celebrate MLK Day

Source: FMG Content Dashboard

35



Retirement Insight Example and Monthly Market
Insight Example

Monthly Market Insights Retirement Insights
Email Landing Page Email Landing Page
o} b . i
Monthly Mark eb e Retirement Insi ghts for Januar: y 2024

SIGHTS | FEBRUARY 2024
FEBRUARY 3834
II.lIna

T ’




Communications Workshop

Incorporate Into Your Communications

fmg myrepchat



New Client Welcome Sequence (Z2D)

lhe first twelve months of your professional relationship. Build and establish a strong communication
with this sequence.

Leveraging email and text messaging —— |
together can Boost Engagement x| (s
Rates 10x

MAGNOLIA

Text and email are a strong marketing pair for l. AIjFismine),
financial advisors to contact clients directly s ofcia: we're a eam You took abig stepffiff 10113
. - " " we're thrilled to help you go after your finan Lisa Middleton
while fol|owmg regulations. Discover U @ i
MyRepChat, a compliant text messaging e e
platform thot enhances and streamlines foryou.
Remember, you're not alone. Please don't
business commmunication’.

Nov 14, 2024

Hi Lisa, just sent you a welcome email with

. lots of helpful onboarding info. But | wanted

Text-' Messugl ng - Fust Fucts: to take the time to personally reach out and
say hello and welcome! | am delighted to

bring you on as a client and help you reach

@ your goals. ®

(sent by Jackie Lucente) Delivered 10:10 am

@ Thanks Larry! So nice to hear from you, looking
forward to working with you.
message-received 10:12 am
@

fmg myrepchat



Leverage meeting reminders

Send reminders 1 week and 24 hours before the meeting
for best results, and

reduce no-shows by up to 90%

Create and schedule a template like: 'Hi [Name]!
Confirming our annual review for tomorrow at [time].
Reply YES to confirm or RESCHEDULE if needed.

fmg myrepchat

® Li .
I3 Lisa Middleton

Date
06/10/2024
Time
11:00am
Frequency

Monthly

Message

Hi ${contact.firstname} just a quick
reminder of our meeting set for tomorrow at
(Time). To confirm, text Confirm. To
decline, Text Reschedule.

143/1600
Select Template

DELETE SAVE




Blend texting with your usual
outreach methods

Integrate text like you do email—for both
broad and personalized outreach.

1tol

AND
1 to Many

fmg myrepchat

% December Client Event

% Growing Families

% Millennial Homebuyers

% Recently Retired

% Small Business Owners

MyRepChat Distribution Lists

40



Larry

Send pOSt -meetin g follow-u pS AR R

Thanks Larry! | just registered.

Provide clear action items to

° Hi Lisa, | just sent you an email with a
see returned paperwork in
our meeting this morning. Please
take a look and send the completed
documents back at your earliest

as little as 5 minutes!

Thanks for the quick reminder Larry,
| just sent the completed forms back
to you!

Example: Thanks for meeting today, [Name]!
Summary and action items were sent to your
email. Remember to sign those beneficiary
forms!

I The I'm

QW ERT Y U I OP

AN BSH IDX BEN RGH RHE BN BKS BE

nZXCVBNM®

123 return

e U

fmg myrepchat




Products v Who We Serve v Pricing Resources v Company v  SignIn 20-Min Consult

Book Your 20-Minute
Consultation

What to expect:

We’'ll begin by listening to your goals and challenges, then provide tailored
recommendations on how to best leverage the FMG platform to help you
achieve them.

Understand Your Needs
@ Explore FMG’s Most Relevant Solutions

@D\ Provide Tailored Recommendations

Ifyou’re a current FMG customer with a product-specific question, please visit
the Support Page.

B= english >

Take the next step toward better
marketing results

No obligation. Just guidance.

Schedule Your Call

42


https://fmgsuite.com/20-min-consult/
https://fmgsuite.com/20-min-consult/

Want to learn more ?
Book a time to talk with us —

Meet With Us: https://fmgsuite.com/get-a-demo

Questions? Marketing@fmgsuite.com

We're here to help.



https://fmgsuite.com/get-a-demo
mailto:Marketing@fmgsuite.com

