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The 10-Minute Social
Growth Routine
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DID YOU ./ KNOW?

Referrals & Testimonials:
Spot It, Ask, Showcase It

Reminder:
August
Workshop

fmo
7

A Consistent Referral Process

- Spot happy client signals in time

- Turn clients and COils into referral
engines

- Use one testimonial on your
website, social media, email
campaigns and for Al search



4+ FROM A PREVIOUS DID YOU KNOW?

Want more on Al search &
LinkedIn?

We covered this in depth back in May. Rewatch "Al Search
Optimization: LinkedIn Strategy for Getting Found" for the
full step-by-step on showing up when Al tools and search

engines look you up.

Watch the Replay —

Find it anytime in the FMG Resource Library on our YouTube.

DID YOU .“ KNOW?

Al Search Optimization:
LinkedIn Strategy for
Getting Found

Al Search Optimization: Linkedin Strategy for
Getting Found
Did You Know? - May 2026



DID YOU KNOW?

The 10-Minute Social
Growth Routine

How you can turn 10—15 minutes a day on social media into a repeatable
prospecting habit, and do it using tools already inside the FMG platform.

Find —» Engage — Post — Connect — Follow Up



Today's Flow

Find the right Lead with Turn one piece Nurturing your
people to follow comments, not of content into engaged
posts a week posts connections




A simple, repeatable way to turn
social activity into growth

THE ROUTINE

1 Find

Social media isn't just a place to post. Used intentionally, it helps you
get in front of the right prospects and COls, start more meaningful
conversations, and stay top of mind with the people you want to
reach.

You'll learn how to find the right people, create content they actually
want to read, engage without feeling salesy, and build a routine you

can realistically keep up with. 4 Connect




FOUNDATIONS

Did you know consistency matters
more than virality?

« Social foundations help with Al and AEO by adding consistency and relevancy when Al is
scoring you

« Itisn't the content itself that makes something go viral — it's showing up consistently over
time

« If you rarely post today, building this habit is far better than nothing

SPORADIC POSTING CONSISTENT POSTING



THE TOOLKIT

Did you know your social stack is
already organized for you?

© O ® 0 C

Content Muse Social Social Canva Dot
Library Scheduler Sequences For Me

The Marketing Guide organizes these tools into one system — not six separate tools.
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WHERE IT ALL STARTS

Did you know you never have to
start from a blank slate?

« Content Library is the first stop in the pipeline — a library of ready-to-use content you can pull
from and tailor

« It feeds everything downstream: Muse, Social Scheduler, Social Sequences, and Canva all
build on what starts here

« The Marketing Guide shows you how to put it to work as part of one connected system

CONTENT LIBRARY

Pre-built, ready-to-customize Muse Scheduler Sequences Canva

content



LIVE DEMO

Did you know Muse can write
your posts for you?

Live demo: Muse Al turns a blog headline into a zero-click LinkedIn post

« Turn one blog post into a full week of zero-click content

« No blank page, no starting from scratch

BLOG HEADLINE ZERO-CLICK LINKEDIN POST

“Most people wait too long to ask this one question

“5 Questions Every Retiree
about retirement timing. Here’s what | tell clients...”

Should Ask Before 62"




BUILD THE ROUTINE

Did you know you can schedule a
week of posts in one sitting?

« Social Scheduler queues a full week of content in a single session

« Setitonce and letit run in the background

« A routine that survives even your busiest week

ONE SITTING — A FULL WEEK QUEUED

Mon Tue Wed Thu Fri Sat

Sun



MAKE IT ON-BRAND

Did you know your posts can look
polished without a designer?

« Canva turns a post into an on-brand, polished visual — no design experience required

« Pairs with the copy Muse writes for a complete, ready-to-publish post

« Keeps every visual consistent with your personal or firm brand

POST COPY ON-BRAND VISUAL POST

“Most people wait too long to ask A finished, ready-to-publish graphic — on-brand and
this one question...” scroll-stopping



DO IT FOR ME

Did you know Do It For Me can run
your social, month to month?

« See the calendar view of a real month of DIFM social
|a| management

A look at exactly what gets planned, posted, and : - L 3 E
followed up on — without you touching it B B

Posts - comments - follow-ups scheduled automatically



THE FRAMEWORK

Did you know there’s a proven
framework behind all of this?

@-® - - -

Find Engage Post Connect Follow Up

Organic Growth is why you engage. The Marketing Guide is how you engage.



STEP1-FIND

Did you know more followers
isn't the goal?

« FIND is about finding the right people to follow, not just more followers

+ Start with one ICP and build a named COl target list around it

BEFORE YOU POST, KNOW:

«  Whois the ICP?

+  What life event or entry point are they trying to own?
«  Which prospects and COls overlap with that audience?
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STEP 2 - ENGAGE

Did you know engagement should
come before the ask?

« PERSONAL ENGAGEMENT gets you on their radar before you ask for anything

« Connect and engage on LinkedIn, then comment on their posts consistently

SAM’S ENGAGEMENT RULE

For every five posts, leave a thoughtful comment. Become the person who stays top of mind by
consistently showing up with something thoughtful.
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STEP 3 - POST

Did you know your content should
target one person?

« POST for your ICP, and for the algorithm and AEO

« Ask: what does the person | want to attract care about right now?

« Pick one entry point, create 5-10 deep pieces, and repurpose across LinkedIn, podcasts,
bylines, and advisor talking points

Layer in zero-click content people can consume without leaving LinkedIn: personal insights, timely tips,
video, carousels, charts.
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STEP 4 - CONNECT

Did you know familiarity has to
turn into relationship?

« Organic Growth is about building relationships — not accumulating LinkedIin connections

« For COls: identify specific people, connect, engage consistently — then layer in content
sharing, events, and introductions

HOW A COI RELATIONSHIP LAYERS OVER TIME

Identify Connect Engage Share Content Events Introductions

15/17



STEP 5 - FOLLOW UP

Did you know one interaction
isn't enough?

« One comment isn't lead gen. One connection isn’t lead gen.

« Repeated interactions build familiarity — it's an ongoing cadence, not a one-and-done
outreach

FOR COls, THE CADENCE LOOKS LIKE:

+ Ongoing engagement on LinkedIn
+ Monthly content drops

* Quarterly joint events, twice-yearly introductions

16 /17



OUTSOURCE IT

DO IT FOR ME

Rather have someone else run your social
media each month?

e A dedicated Marketing Concierge plans, writes, Top Linkedin Influencer, with 55,000

followers across LinkedIn and X

schedules, and publishes your full content

calendar every month. /

e  Authentic and engaging content written by FMG’s

In-demand advisor marketing guru,
speaker, and contributor to Wealth
Management, Kitces and Unlock

thought leaders. Susan Theder, cMo/cxo

White-labeled FMG while CMO at Cetera and Osaic,
increasing returns for advisors & shareholders

CMO of the year, Financial Advisor Magazine
contributor, award winner, speaker



DO IT FOR ME

We'll keep your marketing moving

Every month

Exclusive emails, social posts, blogs,
video scripts, and marketing ideas

A recommended content calendar
and monthly strategy guidance
Automated market commentary plus
twice-weekly Social Assists

Throughout the year

Welcome, COI, birthday, referral, and
other automated campaigns
Quarterly referral outreach

A fully planned event campaign each
quarter

=

Emails

Marketing tip

©

Marketing Strategy
Video

O

Social posts

©

Podcast or webinar
outline

&

Testimonials

Blog

©

Video script of the
month

AEO



FMG Testimonials is now
e dtow otwr oy included in DO IT FOR ME
for approved firms

Extremely knowledgeable and helpful

Current Client

Elise Kensinger 3
ekensinger@magnoliawealth.com No Compensutlon
Magnolia Wealth Management

Financial Professional

No Conflicts of Interest




Registrants will
also receive...

e The 10-Minute Social Growth

Checklist

fmg

The 10-Minute
Social Growth Checklist

Turn 10 minutes a day into a habit that actually grows your book.

Get routing from The 10-Minute Social Growth Routine wo

e No re teaching here, just

The Routine

(@) commentfirst..aave
@ Repurpose one asset. |L
(%) schedule the week. 0

(®) Follow up. keply to every comment or DM within 24 hours

WEEKLY TRACKER

Check off each day you run the routine.

= = ® =u =

Where to Start

Game Changers.
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Recommehnded
Content:
October



10-Minute
Marketing Calendar

Suggested content and direct links
to easily find and use recommended
content

Includes content recommendations for:

Email marketing
Social posts
Downloadables
Web content

You can find it in the Content Library!

10-Minute Marketing Calendar
October 2026

October packs a punch when it comes to planning. From investment strategy and Medicare enroliment to FAFSA season and the release of Social
Security’s COLA, there’s no shortage of reasons to reach out. Mix in lifestyle-driven touchpoints like Halloween and Breast Cancer Awareness Month,
and you've got a well-rounded month to engage with intention.

Review the content below to decide which pieces you'd like to use.

Greeting Card

5

Automation

6

Calendar Key

Downloadable

7
World

AFew...

open

Week 20...

Weekly Market Insights

12
Weekly Market Insights
Honoring Indigenous P...

Honoring Columbus Day
Honoring Heritage: Indi...

A Good Time to Look At ...

13
Understanding ETFs: Bu..

y Insights

26
Weekly Market Insights

ial Focus

27
Social Security Newslet...

Money Management a...

The Digital Moat: Protec...

14
Ages 40-54 Newsletter

Cybersecurity Awarene...

21
Social Security COLA an...

Chart of the Month

Email Social

1
Ages 20-39 Newsletter
FAFSA Opens October I-..

8
Business Owner Messa...
World Investor Week 20...

15
‘What to Know About M...
Medicare Open Enrolim...

22

Ages 66+ Messages
CAPTCHA Scams Are o...

Is College Worth It?

Web Content

2
Breast Cancer Awarene...
October Is Breast Canc...

°
Monthly Market Insights
World Investor Week 20...

16
Ages 55-65 Newsletter
A Taxing Story: Capital ...

23
Social Security COLA Re...

30
Daylight Saving Time E...
Don't Let Your Finances ...

3
Wishing you a happy a...
Halloween | Spooktacul...



Content Planning

Holidays/Observances Social

9 Social Profile Name

cash flow. What are your
= to manoging your cash flow

9 Social Profile Name
@socialhandie
2 Oct

ry doy:

e Breast Cancer Awareness -
Month i DSV

(Email, Social, Instagram) g [r—— %u—"d/

vourwmmb
e Halloween ==}, *\\%ﬁ&” .
B2 B st

(Email, Social, Card, Instagram) el [T
eocmezend P  vetiona

Financial
Planning

Month

munif

‘ usDay # '\AmlwnH.sa (r

Columbus - ‘

.Oe Day .
e, s b -
7 O -

e National Financial Planning
Month

(Email Sequence, Social, Social
Sequence, Instagram)

33




4+ NEW IN THE CONTENT LIBRARY

New Al prompts for the emails you send
all the time

Our new practice management prompts drop right into Muse and help you write the
everyday relationship-building emails in minutes, not from scratch.

@ @ ®

Referral Thank-Yous New Website Announcements Social Media Invites
Turn a referral into a genuine, Let clients know when your site gets Invite clients and contacts to follow
no-ask thank-you note. a fresh update. you online.

. Available to every FMG customer, and these prompts work in Muse or any Al writing tool you like.
Note: generating drafts directly inside Muse requires a Muse Premium subscription.



Download the FMG
App!

play.google.com

P Google Play

1. 8. 0.8 8






