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Search Marketing

Understand the Shift in how people find 
businesses today
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How searches use 
to work...
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How they work 
today...
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Google 
Now sourcing
Featured 
Snippets
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How Results for
“Best advisor 
near me” used to 
look…
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How they look 
today on 
ChatGPT...
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How they look 
Today on Google…

What do all 
of these have in 
common?
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What factors 
impact getting 
shown by Google or 
ChatGPT to users?
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I asked advisors “Have you ever gotten a 
referral from an AI chatbot?
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Search Marketing

Social Search: More and more people using 
Youtube, Instagram, Linkedin, to search 
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A New Era: 
Social Search 



20

US adults 
Search Engine & 
Social Search 
Preferences

Source: Statista, April 2024

https://www.statista.com/statistics/1480205/online-search-methods-us/
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Social Search: 
not just for young
people on Instagram
anymore
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Search Marketing

Search Everywhere Optimization: How to 
Optimize for Google, AI AND Social Searches?
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Key AEO Strategies

1. Format in a Question- Answer style
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Key AEO Strategies

2. Target question-based queries (e.g., 'People Also Ask')
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Key AEO Strategies
3. Include FAQ page(s) on your website and blogs

https://www.firstcapitalmgmt.com/common-questions-about-financial-planning


27

Key AEO Strategies

4. Optimize for featured snippets (bulleted lists, short 
answers)
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Key AEO Strategies

5. Write in a conversational style for AI search tools

https://www.moneymavenfinancial.com/blog/what-happens-to-social-security-benefits-when-your-spouse-passes-away-and-y
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Key AEO Strategies

6. Place short, clear answers at the top of content
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Key AEO Strategies

6. Place short, clear answers at the top of content

https://www.dallasprobateandtrust.com/news-resources/what-is-the-best-way-to-leave-money-to-your-children/#:~:text=However%2C%20while%20wills%20and%20trust,there%20is%20no%20designated%20beneficiary.
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Key AEO Strategies

1. Format in a Question- Answer style

2. Target question-based queries (e.g., 'People Also Ask')

3. Include FAQ page(s) on your website

4. Optimize for featured snippets (bulleted lists, short answers)

5. Write in a conversational style for AI search tools

6. Place short, clear answers at the top of content

7. Importance of Local Listings & Claiming/Optimizing Google My 
Business
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Key AEO Strategies
8.Utilize FMG’s Local Listings to enhance your local search 
optimization 
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https://fmgsuite.com/20-min-consult/
https://fmgsuite.com/20-min-consult/


Marketing Can 
Feel Hard 

Hopefully this makes it a bit easier! 

Questions? 
Want to learn more about FMG? 
Email: marketing@fmgsuite.com 


