


Your First Impression
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Your Bio On Your Website



Source: https://www.cadencewealthpartners.com/your-guides

3 Most Visited 
Pages On Advisor 
Websites:
1. Home
2. Bios/About
3. Contact Most Bios are written 

like obituaries. You 
aren’t dead! Have 
some personality! 



Source: https://flowfp.com/

Write your Bio in 1st 
person to tell a story and 
build a connection. Love 
that she loves Wordle and 
used it as her 
background!



Source: https://www.cadencewealthpartners.com/your-guides

If you feel strange 
writing in 1st 
person, try this: act 
like a magazine is 
interviewing you

https://cadencewealthpartners.com/your-guides/#detail-sec


Source: https://keyfinancialinc.com/staff/patti-brennan-cfp-cfs-cts-cepa/ 

The goal is to show 
personality! 

https://keyfinancialinc.com/staff/patti-brennan-cfp-cfs-cts-cepa/
https://keyfinancialinc.com/staff/patti-brennan-cfp-cfs-cts-cepa/


Source: https://www.retirementmatters.co/about-us 



Your First Impression

02
Your LinkedIn Profile 
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1. Set Up Personal AND 
Business Pages
Step 1: Claim your business name/profile on 
BOTH regardless

Step 2: Establish a face for your brand

Step 3: Have employees/personal pages 
share content that tags the business page, or 
re-share content from business page. Expect 
Personal page to perform better
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2. Upload an A+ 
Headshot & Banner 
Image
1. Use a high-resolution image
2. Make sure photo LOOKS like you
3. SMILE (show your teeth)
4. Wear what’d you’d wear to work
5. Take the photo in natural light
6. Create a Custom Banner Image using 

Canva (1128 (w) x 191 (h) pixels) 
7. Choose a template here: 

https://www.canva.com/linkedin-banners/templates/
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https://www.canva.com/linkedin-banners/templates/


3. Write a Great Headline

1. Articulate your unique value.  
“I help people 
__________________ and 
my approach is different 
because 
__________________.”

2. Use the 120 Characters wisely!
3. Don’t be gimmicky 
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4. Personalize your LinkedIn URL

1. Follow these instructions to 
personalize

2. Best to edit for SEO purposes
3. A good URL may contain just your 

name, your name plus your title, or 
your name plus your certification. 
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Examples:

https://www.linkedin.com/help/linkedin/answer/87/customizing-your-public-profile-url?lang=en


5. Turn Your Summary Into 
Your Story

1. NEVER leave the summary section 
blank!

2. Don’t just list jobs + skills. Tell your 
story

3. Bring to life why your skills matter – 
and the difference they make to the 
people you work with. 

4. Write in 1st Person!
5. Don’t forget the “Featured” section - 

highlight awards, your best content, 
etc
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Your First Impression

03
Use AI To Help
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Use Google Nano 
Banana (Gemini 2.5 
Flash Model) 

For updated 
Headshots, FAST 

Get our tutorial for 
how here 
 

https://www.linkedin.com/feed/update/urn:li:activity:7368976064062070787/
https://www.linkedin.com/feed/update/urn:li:activity:7368976064062070787/
https://www.linkedin.com/feed/update/urn:li:activity:7368976064062070787/
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Use Canva to 
Create Banner  
Images 
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Use This High-Level ChatGPT 
Prompt to Audit and Analyze 
Your LinkedIn Page:

You’ll need to upload 
screenshots of your LinkedIn:

● Profile & Photo
● Banner & Headline
● Featured & About Sections
● Experience 



Want to learn more? 
Book a 20-minute consult →

 

Questions?  Marketing@fmgsuite.com 
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mailto:Marketing@fmgsuite.com

