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CADENCE I I I | Your Life Your Guides Your So

WEALTH PARTNERS

3 Most Visited
Pages On Advisor
Websites:

. Home
2. Bios/About
3. Contact

Sean Williams, CFP®, RICP®, ChFC, CLU
PRINCIPAL AND LEAD ADVISOR

Cliffs Notes Bio

e Super Dad
« Bald

e Marine

* Moderately Intelligent

 Plays Banjo and Builds Treehouses
¢ Hates closed-toed shoes

[
Source: https://www.cadencewealthpartners.com/your-guides




YERIM HAHM

In August 2021, I quit my job in healthcare services in Ohio, signed a lease in
‘Washington, and began an amazing yet terrifying 2500-mile road trip with my
Border Collie, Mika.

Ididn’t know it at the time, but within a month of moving, I made the (relatively
easy) decision to call Seattle my forever home. I took these drastic life changes with
excitement about taking my first steps towards a career in financial planning!

In my family, the discussion of financial literacy took as much space as forks did at
our Korean dinner table. Had my parents known about the financial tools available
to them or had someone guided them, they could have spent more time celebrating
life rather than worrying about it.

I wish I could have shared with my parents what I know now, but as Soren
Kierkegaard wrote, “Life can only be understood backwards; but it must be lived
forwards.”

So here I am for-the new graduates who are navigating their first and largest positive

flow, the brilliant women who are their hometown’s success story yet still feel

inadequate in their finances, and those who simply want to learn more.

I joined the Flow team because Flow seemed like my kind of girl and, frankly, a lot
like me. She’s capable, witty, down to earth and smart with her finances. She loves
anything you can call a pet and starts her mornings with today’s Wordle.

S S ItV

Source: https://flowfp.com/




Work Life:

Why financial planning?

You know, when | started Cadence Wealth Partners, | didn’t dream of
balance sheets or tax strategies.

| dreamed of sitting in the stands, cheering on my kids.

Of Gator game tailgates. Of being at the table for the small, everyday
moments most people trade away in the name of “success.”

iness has given me—and that’s what | want for you.
\ng: building a business is hard. Building a life around

rder.

decisions are constant, and it’s easy to wake up one
built a cage instead of a company.

n.

rs create a clear financial plan—not just to grow

to finally enjoy it.

estments, taxes, estate plan, exit strategy—all the
until it’s too late—so you can actually live the life
s for in the first place.

ng to grow, exit, or just finally breathe a little, we're
re.

et’s build something that lasts.

Personal Life:
What is Sean like outside of work?

In my personal life, I’'m a father to Graham, Caroline, and Kenny. Life mostly
revolves around them at this stage, and | wouldn’t trade it for anything. If |
get any free time, it is typically spent in the woodworking shop, playing banjo,
making something for the kids, reading, or watching Florida Gators football
(although that hasn’t been super productive since Tebow left).

The travel schedule has slowed down a bit since kids came along, but some
of my favorite spots include France, Switzerland, Germany, Belize, St Lucia,
and Cabo San Lucas. We took an RV through southern Utah this past summer
and visited some of the most beautiful national parks | have ever seen.

$€ Favorite Movie = Braveheart/Dumb and Dumber
AP Favorite Book = Lord of the Rings trilogy
3 Favorite TV Show = Seinfeld

Favorite Food = Pre-Marine Corps, Pizza. Post-Marine Corps, literally

B

anything except olive
72 Favorite Travel Spot = Cambodia

* Hero = Jerry Rice/Tim Tebow

Source: https:/ /www.cadenceweaIthpartners.com/ your-guides


https://cadencewealthpartners.com/your-guides/#detail-sec

Why Key Services Vitality Hub The Book

See how | ;Pend my ?r‘ee +|me!

One word that describes you best:
Approachable. This is the b:aae;+ compliment anyone could give me. Whie people think of me as high energy, | always want to 2
the person people knhow ‘Hwey can tak to

If | could possess one super-human power:
A Pho+oaraphlc memory‘

Most cherished family tradition:
Our Famiy tradition was saying prayers every night with our four chidren i became our lifeline and a daily opportunity £or the
six of us o reconnect. Each of us would list three +hln69 we were arm‘e?ul For and then we all went to bed rememberlna we

are lucky and secure.

Source: https://keyfinancialinc.com/staff/patti-brennan-cfp-cfs-cts-cepa/



https://keyfinancialinc.com/staff/patti-brennan-cfp-cfs-cts-cepa/
https://keyfinancialinc.com/staff/patti-brennan-cfp-cfs-cts-cepa/

Retirement
Matters

FOUNDER & FINANCIAL PLANNER

Hi, I'm Dave Grant.

| founded Retirement Matters because | saw how many executives were getting
generic advice that ignored their unique challenges. Since 2007, I've worked as a
CERTIFIED FINANCIAL PLANNER® (CFP®) professional, providing fee-only,
fiduciary advice - which means I'm legally and ethically bound to put your
interests first.

| believe financial advice should be different. No industry jargon. No canned
solutions. Just clear guidance and genuine partnership. | specialize in helping
executives navigate their uniqgue compensation and benefits, along with
providing expert guidance for the lllinois TRS system. My focus is creating clear
retirement income strategies that make sense for your specific situation.

When I'm not helping busy professionals turn their career success into
retirement freedom, you'll find me driving kids to practice, hunting for the
perfect deep house track, engaged in fierce family Fantasy sports competitions,
and searching for the next Netflix show to binge-watch.

What truly drives me is something deeper than credentials or specialties. It's
helping executives like you identify what matters most and then building a clear
financial path to get there.

Source: https://www.retirementmatters.co/about-us

About

Services

Resources

Contact Schedule a Call +
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Marketing strategies to
grow your advisory firm

Tento Watch X x ThinkAd
WedilthManagementCom % lllMINARIES 202]

Samantha (Culovic) Russell @ fmg FMG Suite
Helping financial advisors grow & enterprises scale through o _
marketing strategies that actually work| Speaker | Consultant | Chief M Miami University

Evangelist @ FMG | Follow for daily marketing tips
University Park, Pennsylvania, United States - Contact info

49,160 followers - 500+ connections

(Enhance profile) CResources)

fmg



(Investopedia)

(Business Insider)

financial advice & education for

AS SEEN IN

Thomas Kopelman @ - 1st ? AllStreet Wealth
Financial Planner Helping 30-50 year old Business Owners and
Those With Equity Comp Build Wealth & . Co-Founder at AllStreet
Wealth. Head of Community at Wealth.com

Butler University

Indianapolis, Indiana, United States - Contact info
Apply to work with me

18,045 followers - 500+ connections

m Matt DuToit, Cathleen Tobin, CFP®, CCFC, and 963 other mutual connections



Guiding You Through the Most
Complicated Financial Situations

ANA,

wealth: divoree,

in
Victoria Kirilloff, CDFA®, NCPM®, CDS® @ «)- . Collaborative Divorce

" Solutions of Orange County
2nd

| help families make data driven financial decisions during life crises
like divorce and death. | Founder of Wealth Analytics and Divorce
Analytics. "

United States - Contact info
https://victoriakirilloff.com/

3,760 followers - 500+ connections

m Jacob Wagner, CDMP, Deborah Price, and 37 other mutual connections
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1. Set Up Personal AND
Business Pages

Step 1: Claim your business name/profile on
BOTH regardless

Step 2: Establish a face for your brand

Step 3: Have employees/personal pages
share content that tags the business page, or
re-share content from business page. Expect
Personal page to perform better

f FMG
MO 13,931 followers
mo - ®
Get more engagement from your social media strategy with these ¢ tips
Samantha Russell!

Which one is your favorite? Or which one are you work: 4 ') Samantha Russell - You
¥ Chief Evangelist at FMG Suite & Twenty Over Ten | Investment News 40 ...

1mo - Edited - &

Let us know! - . - N .
X 10 Biggest Website Mistakes Financial Advisors Make
ﬂgl‘ Samantha Russell - You
1Ch|ef Eéangelnst at FMG Suite | Marketing + Finance- 1:05 & Not Writing Homepage Correctly
mo 2:41 & Not Having 2 Compelling Calls To Action

@ Social Media Content for Financial Advisors: 6 Posi 3:33 & Not Making Your Calls To Action Compelling Enough
the Most Engagement: 4:40 « Not Including A Meeting Scheduler On EVERY Page
5:10 « Having More Than 5-7 Main Pages In Your Navigation
5:39 & Having TOO MUCH Text

6:10 «- Choosing The Wrong Photos

7:00 < Not Having a 30-90 Second Intro Video

pOST |DEAS To BOOST I 7:41 & Not Regularly Updating Your Website 2x A Month

8:14 « Not Paying Attention To The Technical Basics

ALL websites should be a constant work in progress. Which of these do you
think you could most improve on?

#wealthmanagement #websitedesign #copywriting

James Pollard Rachel Hanley Amanda Larson Niki Clark, FPQP Kirk Lowe
Stuart Farst Karissa Hinton Susan Theder

© Katherine "Kat" Turner and 4 others

32 comments - 5 shares

EU® You and 124 others

*l‘ - ® Like & Comment ) Share <7 send

Sl A R T e [ o



2. Upload an A+
Headshot & Banner
Image

Use a high-resolution image

Make sure photo LOOKS like you

. SMILE (show your teeth)

Wear what’d you’d wear to work

Take the photo in natural light

Create a Custom Banner Image using
Canva (1128 (w) x 191 (h) pixels)

Choose a template here:
https://www.canva.com/linkedin-banners/templates/

PO WON —

N

(J') CULTIVATED

CULTURE

PST@MPANY NSIDER Forbes

e\ 4 y

Austin Belcak [

| Help People Land Amazing Jobs Without Applying Online // W wake Forest University
Need Help With Your Job Search? Let's Talk (Info Below )

New York, New York - 500+ connections - Contact info

Cultivated Culture

Keith Wilson - st - Wilson Financial Advisors
LPL Financial Planner, helping people in the South East region plan
out their retirement blueprints

Greensboro, North Carolina, United States - Contact info

ii University of North Carolina
at Greensboro


https://www.canva.com/linkedin-banners/templates/

3. Write a Great Headline

1. Articulate your unique value.

“I help people

and
my approach is different
because

Use the 120 Characters wisely!
Don’t be gimmicky

w N

GUIDE

JENAVIVIANO.COM/F CELIH

Jena Viviano - 2nd [T}

Career Strategist to $100k+ Women | Faith & Work |
Personal Branding | Speaker | € Your Career Story

Franklin, Tennessee - 500+ connections - Contact info

h proven j
e founders ar

PM me toda

Justin Welsh - 1st [T}

| coach SMB SaaS founders to accelerate recurring revenue
toward $50M

Greater Los Angeles Area - 500+ connections - Contact info



4. Personalize your Linkedin URL

1.  Follow these instructions to —
personalize N o -
2. Best to edit for SEO purposes B s ome My NetwerkJobe
3. A good URL may contain just your
name, your name plus your title, or
your name plus your certification.

@ linkedin.com/in/samanthacrussell/

Dom & Tom Innovation - 200+ Web Projects And Over 74 Mobile Apps See O

The Intersection of
Digital Marketing,

Technology and
. 8] Financial Services
Examples:

e http://www.linkedin.com/in/AllenJohnson

e http://www.linkedin.com/in/AllenJohnsonFinancial Advisor

Samantha (Culovic) Russell Q vosuite
* http://www.linkedin.com/in/AllenJohnsonCFP Chief Evangelist at FMG Suite & Twenty Over Ten | | help Financial o
Advisors accelerate growth through inbound marketing | Message me M Miami University

to learn more ¥ | & FOLLOW ME for daily digital marketing tips to
generate business

fmo
\ ¥4


https://www.linkedin.com/help/linkedin/answer/87/customizing-your-public-profile-url?lang=en

5. Turn Your Summary Into
Your Story

1. NEVER leave the summary section
blank!

2. Don'tjust list jobs + skills. Tell your
story

3. Bring to life why your skills matter —
and the difference they make to the
people you work with.

4. \Write in 1st Person!

5. Don’t forget the “Featured” section -
highlight awards, your best content,
etc

') Samantha (Culovic) Russell

" Chief Evangelist at FMG Suite & Twenty Over Ten | | help Financial Advisors accelerate growth through inbound marketin...

About

4

How financial advisors and clients find each other has changed forever. | help successful business owners
understand how digital marketing can transform the way they find and engage clients today, and 10 years from

now.

My passion is helping financial advisors understand digital marketing strategies and switch their mindset from an
"outbound cold sales" to a "warm inbound" approach. The strategies | teach (including optimal website design,
SEO, content marketing, social media and video) have helped thousands of advisors to experience significant
organic growth and new business over the last five years.

Over 10,000 financial professionals have heard me deliver this message on stage at financial conferences, and
even more have read about it in the pages of well-known industry publications.

In 2020, | was honored with the InvestmentNews 40 Under 40 award and that same year was honored to be
named to the "10 to Watch" list by WealthManagement.com.

| was part of the original five person team that launched Twenty Over Ten and now serve as Chief Evangelist at
FMG Suite. There is nothing | find more inspiring than being able to empower advisors to market themselves
effectively, and | get a thrill from each message | receive from those financial advisors who are enjoying returns

on their marketing investments.

Featured

Post

X What to know what NOT to
put on the home page of your...

8 Great Examples
of Financial Advisor
Website Homepages

& (Click to see)

8 great website examples

€ 95 - 40 comments

Post

@ Every Business Owner Should
Be Paying Attention to This:...

it

ST 81 - 36 comments

+

Post

@ This is the marketing tren
you need to be paying atten

€O 157 - 37 comments
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Use Google Nano
Banana (Gemini 2.5
Flash Model)

For updated
Headshots, FAST

Get our tutorial for
how here

Using Google's New Nano Banana Al 2.5 [0
Flash Image Model, I got a wh adshot 4
econds


https://www.linkedin.com/feed/update/urn:li:activity:7368976064062070787/
https://www.linkedin.com/feed/update/urn:li:activity:7368976064062070787/
https://www.linkedin.com/feed/update/urn:li:activity:7368976064062070787/

Register to watch online

(e ) Don’t miss the keynote with our biggest product drop yet in 8 days

Use Canvato o

Create

Create Banner -

Images =
[

v

Brand
e
C

CanvaAl

More

[

£ Find events in the US

Step into aworld of learning

& Yourdesigns  ( (@ Templates ) © CanvaAl

Q linkedin banner o =
Category v Style v
MORGAN MAXWELL
SENIOR CONSTRUCTOR
; o
©)

OLIVIA — [ WILSON
A\

MARKETING MANAGER
56709 @ heloGreatygreatsitecom @ wwwrealhgreatsitecom

Olivia Wilson {R
SOCIAL MEDIA SPECIALIST

® 123.456-7890 WM hello@re

reallygreatsite

Estelle Darcy




Use This High-Level ChatGPT
Prompt to Audit and Analyze
Your LinkedIn Page:

You'll need to upload
screenshots of your LinkedIn:

e Profile & Photo
e Banner & Headline
e Featured & About Sections
e Experience
fmg

®

@ New chat
Q Search chats
@) Library

@ Codex

88 GPTs

Projects
E£3 New project

] Planning NYC Girls Trip

Chats >

#m. Samantha Riseall

(8]

ChatGPT 5

+ Ask anything

X, Share

"You analyze what happens in the first 3
seconds someone sees a LinkedIn profile
and what makes them stay for 30 seconds.

Study these six elements:

FIRST: Profile Audit
AUTOMATIC FAIL CONDITIONS:

No profile photo = 0/60 total score (stop
evaluation)

No headline = 0/60 total score (stop
evaluation)

Under 50 connections = 0/60 total score
(stop evaluation)

If profile passes above, evaluate:
Photo Section (0 or 10 points):
Award 10 ONLY if ALL are true:

Human face fills 60%-+ of circle
Solid color background
Looking at camera
Professional lighting

If ANY fail = 0 points

Headline Section (0, 5, or 10 points):
10: First 40 chars state clear outcome
5: Contains role but no value

0: Generic title or cuts mid-word

Featured Section (0, 5, or 10 points):

10: 1-3 til L Jjith 1200x628px visuals +
clear CTA

(=)



Want to learn more?
Book a 20-minute consult —

Questions? Marketing@fmgsuite.com



mailto:Marketing@fmgsuite.com

