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Winning Local Search is Imperative for Advisors 
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No one wants links anymore. They just want the answer



How Do You Compete? AEO

(Answer Engine Optimization) 
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AEO Strategy is Centered Around 3 Pillars:

How FMG Solves  for This 
● Launch of built-in FAQ widget with Schema 

markup that can be added to any page
● Summary Boxes at top of all DIFM blog 

content
● Ability to format all content within pages for 

AEO

Testimonials & Social Proof Build Reputation & Demonstrate 
Expertise Format Content for AI

How FMG Solves  for This:
● Launch of FMG Testimonials to collect client 

feedback
● Ability to push testimonials to Google 

Reviews
● Testimonial widget to display on advisor 

websites

Tactics That Move the AEO  Needle:

❖ Testimonials
❖ Public Reviews
❖ Online discussion about the 

firm/brand 

How FMG Solves  for This:
● Launch of MUSE, AI tool that allows advisors 

to create hyper- specific content for their 
niche

● Ability for each advisor to have their own 
“brand” and content pages within the 
firm-level brand. 

Tactics That Move the AEO Needle:

❖ Press Releases
❖ Media Mentions
❖ Social Media
❖ Hyper-Niche Content 
❖ Author = advisor, not 3rd party

Tactics That Move the AEO Needle:

❖ Schema Markup
❖ Summary Boxes at Top 
❖ FAQ pages 
❖ FAQ sections within pages
❖ Content Formatted Q and A style 

(headers, titles) 
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FAQs with Built-In Schema 
Markup

● Helps advisors’ sites show up when 
prospects use AI search tools

● AI-friendly structure (no setup 
required)

● Users can add optimized FAQs to 
any page with one click

New FMG Tool To Format for AI 
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Just Launched: FMG Testimonials! 

How FMG Testimonials Works:

● Get Client Feedback via Automated Surveys
Advisor sends a short survey to collect written 
feedback, star ratings, and client details. Feedback 
is private by default and can be used internally or 
publicly.

● Consistent, Repeatable Process
You define when survey is sent (e.g., after 
onboarding or annual reviews). Once set, the 
process runs automatically and avoids one-off or 
selective requests.

● Compliance Review & Oversight Survey language, 
disclosures, and testimonial usage can be 
reviewed and approved in advance, with full audit 
logs and recordkeeping.

● Option To Push To Google Reviews
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FMG Testimonials: Turning Client Loyalty into Digital Visibility



Confidentia
l

9

FMG Testimonials: How it Works
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Automatically Update Websites
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7 Day System To Start Getting Testimonials
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Real Advisory Firm Case Study: 

"We've always known our clients love us. But when I went to Google and looked at reviews, it just wasn't 
reflected."

— Firm’s Chief Marketing Officer

Challenge:

• 100's of advisors generating client loyalty; but limited inconsistent online reviews

• Growing pressure for advisors to be visible in Google and AI search

• Manual testimonial oversight created compliance strain

• Need for a systematic, defensible process (no cherry picking)

Result: From invisible to dominant in 6 months
10-20x review growth, 2.5→4.75 star rating, Increase in Top 3 Map Pack rankings

The Gap: Perception ≠ Reality
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Case Study: Drucker Wealth 
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Add Specific Questions Amazon Employees Are Asking
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Create a Lead Capture The Specific Audience Would Want

Every Website Needs TWO Calls To Action:
1. Primary

2. Secondary
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Include an FAQ Section, Formatted with Schema Markup
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Results:
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The Guide 
Is Coming 
Your Way!



Want to see how FMG can 
help you with all this in 2026?

Book a 20-minute consult →
 
Questions?  Marketing@fmgsuite.com 
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