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Who Is FMG? An award-winning marketing suite.
Built just for you.

Our expertise is showing off yours.





fmgSEARCH & AI INSIGHTS

Source: NP Digital — Apr/2026. Data from surveying 2,000 people in 16 countries. fmgsuite.com



Your online presence now has 2 audiences.

🤖  Audience 1: The Robots

AI tools like ChatGPT, Claude, and Gemini scan your 

entire digital presence before any human ever sees 

your website.

They're deciding right now whether to recommend 

you to a prospect — based on signals most advisors 

don't know exist.

👤  Audience 2: The Humans
Once a prospect sees your website or linkedin, etc  

you have <5 seconds.

They need to instantly see that you understand them 

that you work with people just like them, speak 

their language, and have solutions to their 

problems. 

What converts them is completely different from 

what got them there.

→



What AI is actually scanning for.



fmgHow Long Does It Take To See Changes?

Source: NP Digital — Apr/2026. Data from 20 websites running SEO and GEO campaigns simultaneously. fmgsuite.com



fmgLet’s See It In Action

Source: FMG AEO Score Tool fmgsuite.com



fmgLet’s See It In Action

Source: FMG AEO Score Tool fmgsuite.com



fmgWhat You Get

Source: FMG AEO Score Tool fmgsuite.com



fmgSentiment is so important - and AI mostly uses Reviews & Testimonials to measure it

Source: FMG AEO Score Tool fmgsuite.com



Just Launched: FMG TESTIMONIALS FMG 
Testimonials! 



Just Launched: FMG TESTIMONIALS FMG 
Testimonials! 

● Get Client Feedback via Automated Surveys
Advisor sends a short survey to collect written 
feedback, star ratings, and client details. Feedback 
is private by default and can be used internally or 
publicly.

● Consistent, Repeatable Process
You define when survey is sent (e.g., after 
onboarding or annual reviews). Once set, the 
process runs automatically and avoids one-off or 
selective requests.

● Compliance Review & Oversight Survey language, 
disclosures, and testimonial usage can be 
reviewed and approved in advance, with full audit 
logs and recordkeeping.

● Option To Push To Google Reviews



FMG Testimonials: Turning Client Loyalty into Digital Visibility



FMG Testimonials: How it Works



Automatically Update Websites



fmgHaving an (ICP)  Ideal Client Profile is HUGE. Be crystal-clear on who AI should recommend to you

Source: FMG AEO Score Tool fmgsuite.com



fmgGet your Full Score Breakdown 

Source: FMG AEO Score Tool fmgsuite.com



HOW FMG HELPS

FAQs with Built-In Schema 
Markup

● Helps advisors’ sites show up when 
prospects use AI search tools

● AI-friendly structure (no setup 
required)

● Users can add optimized FAQs to 
any page with one click

New FMG Tool To Format for AI 



Key Insight: Make sure you include text/transcripts of Videos, Podcasts, Awards 

Get an Award? 
Write up an article about 
it.

On a podcast or video? 
Don’t just embed it - 
include the transcript.

Want AI to “know” your 
firm for a specific reason?
Issue a Press Release 



fmgRecap: Priority Actions to Take Based on your Score

Source: FMG AEO Score Tool fmgsuite.com



fmgEven without your Score, Here’s What You Can Do This Month: 

Quick WinClaim your Google Business Profile

Go to google.com/business. Claim, verify, add photo, hours, and specialty.

Quick WinRewrite your LinkedIn headline

Format: Name, Credential® | [Niche] for [Who] | [City]. Example: " Financial 

Planner for Tech Executives | Austin, TX"

Quick WinAdd an FAQ page to your website

10+ questions written how clients actually ask them. Answer in the first 

sentence. This is the highest-leverage content fix available.

1–2 WeeksConvert your media appearances to text

If you have radio, podcast, or video appearances with no transcript — 

publish them. Audio AI cannot read; indexed text AI can cite.

1–2 WeeksRewrite your About page for AI + humans

Remove the credential list. Add: who you serve, what problem you solve, 

what makes you different. Make it first-person and specific.

OngoingBuild your review presence across platforms

Start with getting testimonials - use Testimonial IQ to build a process that is 

compliant and automated. Then add to your marketing materials & website

fmgsuite.com



Once AI sends someone,
 what converts the human?
You have 5 seconds. Here's what actually works.

🎯  Niche clarity above the fold

"I help tech executives in Austin 

manage RSU income" — not "We help 

families achieve their financial goals"

✅  Social proof immediately visible

Real testimonials with context — not 

anonymous quotes. Prominently 

placed, not buried.

📅  One clear call to action

"Book a 15-minute intro call" is better 

than 5 options. Remove friction. Link 

directly to scheduling.

❓  FAQs that answer what they're 
thinking

"Do you have a minimum?" "Are you a 

fiduciary?" "How do you charge?" — 

answer before they have to ask.

📰  Third-party credibility visible

"As seen in..." badges, award logos, 

media mentions — right on the 

homepage. These signal you've been 

vetted.

📝  Fresh, specific, human-sounding 
content

A blog post from last month about the 

type of real situation your clients face. 

Proof you're active and engaged.

fmgsuite.com
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AEO Strategy is Centered Around 3 Pillars:

How FMG Solves  for This 
● Launch of built-in FAQ widget with Schema 

markup that can be added to any page
● Summary Boxes at top of all DIFM blog 

content
● Ability to format all content within pages for 

AEO

Testimonials & Social Proof Build Reputation & Demonstrate 
Expertise Format Content for AI

How FMG Solves  for This:
● Launch of FMG Testimonials 
● Ability to push testimonials to Google 

Reviews
● “Indexed By AI” Testimonial widget to 

display on advisor websites

Tactics That Move the AEO  Needle:

❖ Testimonials
❖ Public Reviews
❖ Online discussion about the 

firm/brand 

How FMG Solves  for This:
● Launch of MUSE, AI tool that allows advisors 

to create hyper- specific content for their 
niche

● Ability for each advisor to have their own 
“brand” and content pages within the 
firm-level brand. 

Tactics That Move the AEO Needle:

❖ Press Releases
❖ Media Mentions
❖ Social Media
❖ Hyper-Niche Content 
❖ Author = advisor, not 3rd party

Tactics That Move the AEO Needle:

❖ Schema Markup
❖ Summary Boxes at Top 
❖ FAQ pages 
❖ FAQ sections within pages
❖ Content Formatted Q and A style 

(headers, titles) 
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Want to see how FMG can 
help you with all this in 2026?

Book a 20-minute consult →
 
Questions?  Marketing@fmgsuite.com 
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mailto:Marketing@fmgsuite.com

