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Fmgsuite.com



One Platform For Every Part of Your Marketing

01
CONTENT & ENGAGEMENT
Marketing Suite

Keeps you visible and consistent. Email, social, content, 
and automations, all compliance-ready.

02
DIGITAL PRESENCE
Website Suite

The foundation. Where prospects validate, referrals land, 
and AI search surfaces your expertise.

03
CLIENT TEXTING
Messaging Suite

Lets you text clients compliantly. Built for financial 
advisors, modern new mobile app.

04
MANAGED EXECUTION
Do It For Me

Removes the execution burden. A dedicated Concierge 
runs marketing month after month.

05
TRUST & SIGNALS
Testimonials

Compliant reviews and social proof, built into the platform 
and surfaced on websites and Google.

06
CONTENT MARKETPLACE
Institutional Intelligence

Carrier, asset manager, and association expertise 
published in the your voice.

One login · Built in compliance workflow· CRM integrations· · Built only for financial advisors

07
PARTNER PROGRAM
FMG Connect

Integrates with all your preferred solutions saving you 
time and improving execution.



A few housekeeping notes

1
This session is being recorded

A replay will be available afterward if you need to step away or want to revisit it.

2
We’ll share the slides

The presentation deck will be sent out along with the replay link.

3
Plus a look at how FMG Can Help 

We’ll include an overview of FMG’s “Do It For Me”  solution for anyone who wants to explore it further.
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1
Before we make can make a 
strategic plan, we have to look at 
the current landscape
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1
Now, let’s set the foundation: put 
placeholders for the most 
important content



🟢 2 emails 

🔵 2 blogs

🟣 3x social 

posts a week
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1Next, think about a “theme” for the 
month.

Example for October: Cybersecurity 
awareness month. 



Email:Social Post:
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1
Once we choose the theme, we 
choose or create the content 



Playbook for Social 
Media Content 
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If you don’t engage with 
others,

 it won’t matter how good 
your content is

Minimum 3 posts per week: 

- 1 that shows off your expertise 
- 1 that starts conversation/gets 👀
- 1 that shares personal photo/angle

- ask a question that is EASY for people to 
answer whenever you can

The mix is important! 👆 



What Stops the Scroll?
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Use the “what’s in it for me mindset” 
when crafting your posts

Before posting anything - ask 
yourself: WHY should someone care?



No one cares what you can do.
They care what you can do for THEM.



Help the Person Think

 “Hey that’s me!”
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After they identify this 
applies to them, make 
them think

 “I don’t want to make 
this mistake!”
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Aim for at least 1 
personal photo per 
month 
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Research shows that engagement 
(number of likes, shares and comments) 
increases on average 10 - 20x when a 
personal photo or story is woven into the 
post. 

The photo doesn’t even have to relate to 
the content!

https://www.linkedin.com/posts/emilyjcasey_budgeting-networth-financialplanning-activity-7178722607117029376-mEEF?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/emilyjcasey_budgeting-networth-financialplanning-activity-7178722607117029376-mEEF?utm_source=share&utm_medium=member_desktop


Playbook for Email 
Content 
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If your subject line isn’t 
good, no one will see your 

email!

Minimum 2 emails per month: 

- Both educational in nature
- can add in a breaking news one if 
needed
- make sure you have something to say!

- send a version to COIs, Prospects AND 
clients!

The mix is important! 👆 



Email: before you send, ask yourself - would 
this get forwarded? 



Playbook for Blog 
Content
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If you are writing blogs but 
not optimizing for AEO, the 
chance they do anything to 
bring traffic is close to zero

Minimum 2 blog posts per month: 

- AI has recency bias 
- Make sure you add FAQs at the bottom
- Question- Answer formatting

- Attribute to an Author  & add a DATE!



Blog: 

Make sure your 
posts are written 
for AEO



Regardless of Email, Blog or Social, Start 
with a Great Hook 
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Hook Formula: 
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WHO THEY ARE + WHAT THEY CARE ABOUT + THE SURPRISE

Generic:
“Here are some things to know about IRMAA.”

Prospect-focused:
“Retiring soon? How much you pay for medicare could be based on 
a paycheck you haven't received in years.”
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1Need Help Making This Happen?

FMG’s “Do It For Me”  was designed 
to solve this problem. 

Let’s take a look:



DIFM Helps With the Highest ROI Marketing 

01 Blogs 2x Month Keeps you visible and consistent. Email, social, content, 
and automations, all compliance-ready.

02 Emails 2x Month The foundation. Where prospects validate, referrals land, 
and AI search surfaces your expertise.

03 15+ Social Posts Month Lets you text clients compliantly. Built for financial 
advisors, modern new mobile app.

04 Webinar & Event Setup Removes the execution burden. A dedicated Concierge 
runs marketing month after month.

05 Podcast/Youtube Script Compliant reviews and social proof, built into the platform 
and surfaced on websites and Google.

06 Client, Prospect & COI Versions Carrier, asset manager, and association expertise 
published in the your voice.

One login · Built in compliance workflow· CRM integrations· · Built only for financial advisors

07
PARTNER PROGRAM
Monthly Marketing Tip

Integrates with all your preferred solutions saving you 
time and improving execution.



Before & After
Joining  

“Do It For Me”
→



Material 
Impact of Net 
New Contacts

→

average number of 
new contacts added in 
one year, per DIFM user

352
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FMG’s “Do It For Me” 
Marketing Program



Want to see how FMG can 
help you with all this in 2026?

Book a 20-minute consult →
 
Questions?  Marketing@fmgsuite.com 

mailto:Marketing@fmgsuite.com

