If | Were Planning
Your Month of Content,
Here's Exactly What I'd Post
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One Platform For Every Part of Your Marketing

CONTENT & ENGAGEMENT

Marketing Suite

DIGITAL PRESENCE
Website Suite

CLIENT TEXTING
Messaging Suite

MANAGED EXECUTION

Do It For Me

TRUST & SIGNALS
Testimonials

CONTENT MARKETPLACE
Institutional Intelligence

PARTNER PROGRAM

FMG Connect

Keeps you visible and consistent. Email, social, content,
and automations, all compliance-ready.

The foundation. Where prospects validate, referrals land,
and Al search surfaces your expertise.

Lets you text clients compliantly. Built for financial
advisors, modern new mobile app.

Removes the execution burden. A dedicated Concierge
runs marketing month after month.

Compliant reviews and social proof, built into the platform
and surfaced on websites and Google.

Carrier, asset manager, and association expertise
published in the your voice.

Integrates with all your preferred solutions saving you
time and improving execution.

Onelogin - Builtin compliance workflow - CRMintegrations -  Built only for financial advisors




A few housekeeping notes

This session is being recorded

A replay will be available afterward if you need to step away or want to revisit it.

We'll share the slides

The presentation deck will be sent out along with the replay link.

Plus a look at how FMG Can Help

We'll include an overview of FMG’s “Do It For Me” solution for anyone who wants to explore it further.




Before we make can make a
strategic plan, we have to look at
the current landscape




Content Marketing Insights

Webinars
6x O Blog O

Content Marketing Tactics: Cost Vs. ROl Potential

SX Case Studies
O O Tools

44X O Email Newsletter
§ Live Streams
Q
0 .
& X O White papers O Interactive Content
O o P sclenct Long-Form Videos
2X O Infographics
1x

Short-Form Videos
O Images O

SO $2,000 $4,000 $6,000 $8,000 $10,000 $12,000
Cost ()

wHarto  Invest in high-impact content like tools, webinars and interactive content — they don't just inform,

PONEXT:  they convert and generate revenue.

Source: NP Digital — Dez/2024. We analyzed 385,749 pieces of content from 41 businesses over the past 6 months to uncover the most effective ways to
invest in content marketing. ROI is considering dollar spent on content creation and distribution. Cost includes employee time.

121618_K



Generative & Search Engine Optimization

Does Publishing More Content Increase Followers
And Brand Authority?

B Average Follower Count Across All Platforms M Average Monthly Search Traffic From Branded Queries

9,194 8,042 11,587 19,531 93,002

6,037

1to 5 6to10 Mto 15 16 to 25 26 times a week
times a week times a week times a week times a week or more
Source: NP Digital — Apr/2026. Data from surveying 1000 marketers. Not all marketers tracked all data. 08130263A_K



Number of Contacts Generated From Blog Posts
L)

0

Morth! Month 2 Menth3 Monthd Month 5 Moath 6 Month 7

Month 8 Moath 9 Month 30 Month 11 Month 12

W Contacts Generated
From This Month's
Posts

® Contacts Generated
From Previous
Months' Posts
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Generational Marketing & Behavior Insights

How Different Age Groups Engage With Content

Baby Boomers
Born 1946-1964

Currently ages 59~77

Generation X
Born 1965-1980

Currently ages 44-59

Millennials (Y)
Born 1981-1996

Currently ages 28-43

Generation

Generation Z
Born 1997-2012

Currently ages 13-27

Gen. Alpha
Born 2013-2024

Currently ages 0-14

Engagement Level

Source: NP Digital — Nov/2024. Surveyed 6637 people in different age groups.
We enlisted the help of parents to also ask or tell us their children’s preference N031A_K



Now, let’'s set the foundation: put
placeholders for the most
important content




- E: Email . St Social media . O: Optional social media M Blog . A: FMG automation

Sun Mon Tue Wed Thu Fri Sat

27 29 30 1 2 3

S: One Shot to Get It Rig... | S:Financial Planning M...

O 2 emails

E: One Shot to Get It Right

4 6 7 8 9 10
‘ 2 b I O g S S: Cybersecurity Aware... S: National Women's S... A: Monthly Market Insig.. | S: Breast Cancer Aware... | S: World Mental Health ...

@ 3x social

posts a week

1 14

t= | E:Would YouKnowlfa..
S: Al Voice Cloning Sca...

16 17

S: Should You Tell Your ...

— N
N o o

O: A Day to Reflect on Hi...

18 19 20 2]

15
22
S: National Retirement ... A: Financial Focus S: National Estate Plann...

23 24

25 26 27 28 29 30 31

S: Longevity Literacy &... S: Retirement Lessons F... O: Halloween Cybersec...




Next, think about a “theme"” for the
mohnth.

Example for October: Cybersecurity
awareness month.



Social Post:

Email:

Cyber criminals pay extra attention to accounts tied to money.

A 2026 FBI study found that over 12,400 of those victims lost more than
$100,000 each, and the average reported loss across elder fraud victims
that year was $38,500. Here are a few habits to fine-tune your digital
security this month:

% Turn on multi-factor authentication everywhere it's offered. Yes, it's
annoying, but according to a 2026 CISA report, using it makes an account
roughly 99 percent less likely to be broken into. It only takes a minute to set

up.

%' Give every account its own password. Reusing one password means one
leaked login unlocks everything else. A password manager handles this
without requiring you to remember dozens of them.

% When you go to the dentist, put a reminder on your calendar to also
change your passwords. Changing passwords often makes your accounts
just that much harder to reach.

' Pause before clicking. Phishing remains the most commonly reported
cybercrime in the country, more than any other category the FBI tracks.

& Check statements regularly, and turn on account alerts. Catching
something small and wrong early is a lot easier to unwind than catching
something large and wrong months later.

&' Consider freezing your credit if you're not actively applying for new credit
or loans. This takes 15 minutes, one time.

Clients and Prospects: Would
You Know If a Scammer Was
Using Your Daughter's Voice?

Subject: Would You Know If a Scammer Was Using Your Daughter's Voice?

n|||||u|u\|nunujujwhun}ul Only 60% || n||||n1u|u|wu||n

could tell it wasn’t real.

Real Cloned
Phone Call Phone Call

Nature.com, March 31, 2025




Once we choose the theme, we
choose or credte the content




Playbook for Social
Media Content

Minimum 3 posts per week: If you don’t engage with

- 1 that shows off your expertise others,
- 1 that starts conversation/gets «
- 1 that shares personal photo/angle

| | it won’t matter how good
- ask a question that is EASY for people to .
answer whenever you can your contentis

The mix is important! -



What Stops the Scroll?

Use the “what’s in it for me mindset”
when crafting your posts

Before posting anything - ask
yourself: WHY should someone care?

e \ Samantha Russell - vou
6’; Chief Evangelist at FMG Suite | Keynote Speaker | Marketing + Finance+ ...

Book an appointment

2mo - ®

This 1 simple change can double your email open rate and get 1,000s of more
views on your social posts.

Yet most people don't do this!

Digital Marketing
3 “Do this
Not that X"
Episode 1

17



No one cares what you can do.
They care what you can do for THEM.

The worlds first portable digital

1,000 songs in your pocket.
media player. Spl

-
f

7 @




Help the Person Think

“Hey that’s me!”

Forbes Top Woman Advisor | Investopedia Top 100 Advisor and ...
Book an appointment

1mo~®

Over age 50 and earning more than $150k?
GJREAD THIS

a Emily Rassam, CFP® Heart-Centered ... @ - 1st

Recent rules require many higher-income employees' 401(k) catch-up
contributions to be made as Roth contributions rather than pre-tax
contributions.

Log in to your 401(k) account and review your contribution elections.
Make sure your catch-up contributions are set to Roth if your plan
requires it.

You'll typically find this under the "Contributions" section of your
retirement plan portal.

Many people who max out their regular $24,500 401(k) contribution
around this time of year are now starting to make catch-up contributions.
Some plan providers automatically switch catch-up contributions to Roth,
but others do not...

A quick check today could help you avoid confusion, corrections, or
surprises at tax time.

As always, check with your plan administrator or recordkeeping vendor if
you're unsure how your plan handles catch-up contributions.



After they identify this
applies to them, make
them think

“l don't want to make
this mistake!”

Thomas Kopelman @ - st
Financial Planner Helping 30-50 year old Business Owners and Those With...

1d - ®

I've created over 100 financial plans in the last few years

@

High earners, hard workers, great careers
And | keep seeing the same mistakes over and over again
Not because these people are bad with money

Because nobody ever walked them through what they actually have access to
and how to take advantage

Here are the 10 most commonly missed opportunities financially for high income
30-50 year olds:




Aim for at least}
personal photo per
mohnth

Resedrch shows that engagement
(number of likes, shares and comments)
Increases on average 10 - 20x when @
personal photo or story is woven into the
post.

The photo doesn’t even have to relate to
the content!

ﬂ Emily Casey Rassam CFP®, C... (She/Her) - 1st s

Investopedia Top 100 Advisor 2023 | He...
Book an appointment
6d - Edited - ®

“How do you feel when you look at your credit card balance after a

trip?

4 Takeaways

CCe 45

...See more

4 How do you soothe yourself after an expensiv )

46 comments - 1 repost



https://www.linkedin.com/posts/emilyjcasey_budgeting-networth-financialplanning-activity-7178722607117029376-mEEF?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/emilyjcasey_budgeting-networth-financialplanning-activity-7178722607117029376-mEEF?utm_source=share&utm_medium=member_desktop

Playbook for Email

Content
Minimum 2 emails per month: If your Subject line isn’t
- Both educational in nature gOOd, no one will see your
- can add in a breaking news one if -I|
needed email:

- make sure you have something to say!

- send a version to COls, Prospects AND
clients!

The mix is important! -



Email: before you send, ask yourself - would

this get forwarded?

(il Only 60% |l

could tell it wasn’t real.

Real Cloned
Phone Call Phone Call

Nature.com, March 31, 2025

Would You Know If a Scammer Was
Using Your Daughter's Voice?

A mother in California picked up her phone last spring and heard her daughter's
voice, panicked, saying she had been kidnapped and needed money sent right

away.!

The voice had the right pitch and the right tone, even the small verbal habits her
daughter uses when she's upset. She wired $5,400 before learning her daughter
was safe the entire time. What she'd heard on the phone wasn't her daughter. It

was an artificial recreation of her voice, built from a few seconds of audio pulled
from somewhere online.

Stories like this used to sound like science fiction. They don't anymore. Voice
cloning has become one of the fastest-growing tools in a scammer's kit, and it's
built to exploit something every family takes for granted: the ability to recognize
each other by sound alone.

October is Cybersecurity Awareness Month, which has been observed every year




Playbook for Blog

Content
Minimum 2 blog posts per month: If you are writing blogs but
- Al has recency bias not optimizing for AEO, the
- Make sure you add FAQs at the bottom o
- Question- Answer formatting Chqnce they dO cmythlng to

- Attribute to an Author & add a DATE! bring traffic is close to zero



W Rely Digital

Blog: The AEO-Optimized Page

000 The Title

3P A Title Tag That Poses A
Natural-Language Question

Make sure your R ——
pOSts qre written Direct Answer box

for AEO

B m— E A Direct Answer Up Front

Summary / TL;DR ———o E3 A TL:DR or Summary Box
Table of Contents ———= [5G A Table of Contents
Follow-up Questions o E5 Related Questions as
H2s and H3s
BT ® @ External Citations + Internal Links

=2 Schema Markup

m

>
|‘||‘o

(7]

By John —+——o 2 Author Credibility




Regardless of Email, Blog or Social, Start
with a Great Hook

Intriguing Curiosity Problem-
Questions Phrases Solving Phrases

% "What if I told you that. % "Here's how to fix..."

* "Here's what nobody tells you about..."
% "Have you ever noticed...?" = : : A =
* "You won't believe what happened when..” % "Struggling with this? Try this...
% "Want to know the one thing = .
that changes everything?" * “This might shock you...” X% "The simple way to overcome...
% "Why does no one talk about...?" * "Ever wondered why...?" > "This will change the way you think
about..."”
* Ure you making this mistake?” * “Most people don't know this..."
Q % "Finally, a solution for..."

fmo

v



Hook Formula:

WHO THEY ARE + WHAT THEY CARE ABOUT + THE SURPRISE

Generic:
“Here dre some things to know about IRMAA.”

Prospect-focused:

“Retiring soon? How much you pay for medicare could be based on
a paycheck you haven't received in years.”

fmo



Need Help Making This Happen?

FMG's “Do It For Me” was desighed
to solve this problem.

Let’'s take a look:

fmo

\J



DIFM Helps With the Highest ROl Marketing

Blogs 2x Month

Emails 2x Month

15+ Social Posts Month

Webinar & Event Setup

Podcast/Youtube Script

Client, Prospect & COIl Versions

PARTNER PROGRAM

Monthly Marketing Tip

Onelogin -

Built in compliance workflow -

Keeps you visible and consistent. Email, social, content,
and automations, all compliance-ready.

The foundation. Where prospects validate, referrals land,
and Al search surfaces your expertise.

Lets you text clients compliantly. Built for financial
advisors, modern new mobile app.

Removes the execution burden. A dedicated Concierge
runs marketing month after month.

Compliant reviews and social proof, built into the platform
and surfaced on websites and Google.

Carrier, asset manager, and association expertise
published in the your voice.

Integrates with all your preferred solutions saving you
time and improving execution.

CRMintegrations -  Built only for financial advisors




WEBSITE TRAFFIC Client identity withheld

Monthly Website Users

Organic site engagement, monthly unique users

Before & After 4, 449 344 +94%

o o
J OI n I ng Hec 2024 May 2026 all periods first - latest

V' J | Do It Fo r M e” — Monthly users Average @ Started managed service (DIFM)
CStarted DIFM>

oo / L N

P_—y, 0 =

Source: site analytics, monthly rolling window Figures shown are approximate




Material
Impact of Net
New Contacts

—>

352

average number of
new contacts added in
one year, per DIFM user

DIFM PERFORMANCE

DIFM Delivers 3.5x Net Contact Growth

Trailing 12-month net contact growth rate, DIFM vs. Non-DIFM adyvisors

DIFM advisors Non-DIFM advisors Growth multiple
% 71.97% 3.5

28.25% 97% .5X

net contact growth rate net contact growth rate DIFM vs. Non-DIFM

< 3.5x growth >
| |

28.25%

1.97%

DIFM Advisors Non-DIFM Advisors

Source: portfolio contact analytics, active advisors

Trailing 12 months

Net-new contacts

413K+

across DIFM portfolio

Figures shown are approximate




FMG’'s “Do It For Me”
Marketing Program

Sun

26

Mon

Tue Wed Thu Fri Si
1 2 3
S: Teaching Young Adul... m
E: What a $5 Frappucci...
S: Financial Literacy Mo...
6 7 8 9 10
A: Monthly Market Insig... s: How Much Will Health... | S: National Siblings Day
13 14 15 16 17
E: When to Consider Ta.. | S:Caring for Aging Pare...
$: Making the Right Call...
20 21 22 23 24

A: Video of the Month S: Administrative Profe... S: Take Your Child to W...

Do It For Me

27

p 11:58

Do It For Me

MARKETING

Hi there!

Below is your April 2026 Do It For Me Marketing Calendar, along with a video
from Susan Theder providing a summary of the strategies and highlights. As always,
these are each thoughtfully written for you by our most senior thought leaders and
reflect your feedback and suggestions. Our goal is to provide you with blogs, emails,
and social posts that set you apart from the competition and impress your clients
and prospects. We welcome your edits, comments, and suggestions for future
months and look forward to executing these on your behalf so you can sit back and

relax, knowing your marketing efforts are hitting on all cylinders!

Click Here to view your April calendar and Video

As a reminder: you are automatically opted-in to all the monthly content

cerely,

ir DIFM Marketing Team

-



Want to see how FMG can
help you with all this in 2026?

Book a 20-minute consult —

Questions? Marketing@fmgsuite.com



mailto:Marketing@fmgsuite.com

