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Your partner for
o MARKETING TOOLS 4 h
what's next in © tvedvesky

) PY [ website >
advisor marketing. ey "
-
L t0t0| Ro| [E¢ Automated Marketing
L Email
FMG helps you keep pace with how clients :mm :

5 . . Wel
discover and choose advisors, with the — to our firm

flexibility to build one connected platform or
use only the solutions that fit your business.

See How it Works

Fmgsuite.com




One Platform For Every Part of Your Marketing

CONTENT & ENGAGEMENT Keeps you visible and consistent. Email, social, content,
Marketing Suite and automations, all compliance-ready.

DIGITAL PRESENCE The foundation. Where prospects validate, referrals land,
Website Suite and Al search surfaces your expertise.

CLIENT TEXTING . Lets you text clients compliantly. Built for financial
Messaging Suite advisors, modern new mobile app.

MANAGED EXECUTION Removes the execution burden. A dedicated Concierge
Do It For Me runs marketing month after month.

TRUST & SIGNALS Compliant reviews and social proof, built into the platform
Testimonials and surfaced on websites and Google.

CONTENT MARKETPLACE Carrier, asset manager, and association expertise

Institutional Intelligence published in the your voice.

PARTNER PROGRAM Integrates with all your preferred solutions saving you
FMG Connect time and improving execution.

Onelogin - Builtin compliance workflow - CRMintegrations -  Built only for financial advisors
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Video Checklist 'get

Keep this checklist handy to ensure you're creating high-quality, f:”h
impactful videos that showcase your expertise and connect with S
your audience
===
Camera

O Smartphone orWebcam
« Optional: tripod for stoble recording

Location &
O Quiet, minimal beckgrourd distractions, natural light source (near @ window) Know your high
a 4 school look
O erofessional, clean background {but don't skimp on any personal touches - peop'e el
love seeing art pieces, autographed jerseys of tamily photos in the background)

Content
O scriptdovelopment
O Identity any gral phics/pop-ups to include

Recording Best Practices

O Business casual attire (orwhatyoud wearina olient meeting)

O speakconversationally on Offer:

O Use storytelliing techniques {pretend you're talking to & friend) :;"i"utc consuttation tailor

O PRACTICE and re-rocord as many times as you'd like (ncpedy needs to know how tle ::::XOC"V now we :on:dei‘: g
many takes ittook) onyour par, you

Editing Post-Production u

O Toglslike Veed make it really casy t edit O Don'tforgetto submit to compliance

O auickeditsto and obtain necessary approvals

. Remove doad space ot beginning/end O Croate vidgo thumbneil and write a1-2
+ Check audio levels descriptien

+ Addsubtitics O Diswribute:

+ Add any visua! clements + YouTube « Email newsletter

. Website  + Social media con | 858-251-2620



Video Marketing

Why Is Getting Your Team
on More Important
Than Ever?



Youtube is a TOP Citation in Al Search

Top Domains Cited by LLMs (ChatGPT
Search, Perplexity, Google Al Mode)

January 2026
@ redditcom 11.29%
in linkedin.com 11.03%
7) wikipedia.org 9.53%
S S
»  youtube.com 8.77%
@0 medium.com 5.83%

f facebook.com 5.55%



Even Youtube Shorts Can Help Your AEO!

Popular videos
“ — p
AN, mg . 5
/ . \ 7 Social Media -
Do It For Me =7 el
Q% MARKETING PR Post 1deas >
o e
Ehad Parmenter
(2:58] e
Introducing FMG's Three New ¢ HowDo the Affluent Find a : Marketing for Financial : Chad Parmenter: Playing the H Social Media Post Ideas ¢ How Your Lackluster Website :
Al Tools New Financial Advisor? ... Advisors in 6 Easy Steps Long Game Proven to Work for Financia... is Hindering You From ...
> 28K 1y ago > 17K 6y ago > 14K 8y ago > 6.9K 1yago > 6.2K 5y ago > 47K 7y ago
cc cc

A
the financial writers that we

in

Re
financial advisors.

W
3 Simple Ways To Get . Samantha Russell's . Get Al to Recommend . Linkedin Insider Tip . BeReady When the :  Flesch Kincaid :
More Google Reviews:.. ° "Comment for X" Socia.. °  Your Business: You ... *  ThatNoOneTellsYou.. ° LuckHappens:CRM.. ° Readability Score -- ... ‘

444 views 624 views 708 views 625 views 789 views 1.6K views



Video Marketing

Setting up the Shot
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Option 1: Your Phone! Use Grid to Frame Shot

(Settings> Camera> Toggle “Grid” to ON)
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Use the REAR camera, NOT the selfie camera.
Oh, and get a tripod!
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Forget fancy equipment. Use NATURAL light when
possible.
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° ° 941 . il 7 - 9:41 . ol T -
Camera Settings to Adjust: N
Ty | [
Found under Settings> Camera > “Record Video” tab e | e
Record Stereo Sound 4K at 24 fps
1. Choose 4k at 30 or 60 fps (best resolution/frames © | T
Scan QR Codes [ @)

per second for capturing detail and helping
footage look cinematic)

Show Detected Text

COMPOSITION

Grid

2. Toggle “HDR Video” to off (this makes it easier to ©
edit later) © -
3. Turnon “Enhanced Stabilization” (keeps the frame —

steady while you're recording)

4. Exposure: Tap around screen to adjust exposure
(control brightness and focus)



DIY Video Workshop

10:55

Do NOT text or email R
the video from phone
to computer.

M 4 \
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AirDrop Mail Instagram

Copy Photo

Copy across devices
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Option 2: On Your Computer e * N 3

Better for Horizontal & Screenshares

Veed io generally considered better for:
Beginners (due to straightforward layout)
- User-friendly interface
- Creating short social media clips or repurposing
existing video content across platforms.

Descrlpt, generally considered better for:
Podcast + video
- Want advanced text-based editing,
- Detailed video manipulation by editing transcripts
- Want to use Al to record once - edsily remove errors
and splice back together

RRAREDRERAMERND
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Video Marketing

Recording - Start with a Great Hook & Feel
Confident on Camera



Script vs. Outline

| recommend this

Samantha Russell

Video for Youtube Channel

Video Title: How to Get More Google Reviews | Financial Advisor Testimonials - SEC Ad Rule
To Post: Thursday, March 11th

Blog Post that inspired this video that we can Ilnk to:

Headshots to use for thumbnail (sent via slack)

New SEC Ad Rule is poised to go into effect on May 4th, 2021.

Why Google Reviews? (we can link to blog post we have on thls

1. They help your SEO
2. They act as social proof - verify to outsiders that your business is legitimate

4 Strategies to To Get More Google Reviews:

Setup and Optimize your Google My Business Page (link we can share)

Add a link in your email signature

Email all of your clients asking them to leave you a review - share a link directly making it easy for them
Include a Google Review Request in the footer of your website

el

Visuals to Consider adding in:

CliCk Here to Rate Us This link will take you to Google to rate us

publicly on the web. We appreciate your
comments and recommend that you avoid




How to Start Your Video: The Hook

The first 5 seconds are CRUCIAL
Don't introduce yourself first
Start with a bold statement, fact or story

OR, share exactly what someone will from
watching the video

Samantha’s Quick Tip:

Start your video with a hook




Know How to Use Both Verbal Hooks & Visual Hooks

VISUAL

VERBAL

HOOK

Followed by another hook
Loud bang of about how expensive

dropping a giant the cookies are ("$300")
package of cookies

/




How To Write Hooks

That Truly Capture Attention

How |

Learn The 5 Types Of Hooks

How to

Start a story

Captivating quote

1 2 3 4 5

Surprising statistic

A personal guide on
achieving a dream
outcome.

A super
comprehensive guide
on achieving a skill/
outcome.

Share an inspirational
story that motivates
others or builds
authority.

Use a topic-related
quote that deeply
resonates and
captures attention.

Start off with a
powerful statistic in
relation to the post

topic.

20 Powerful Phrases And Words To Use In Your Hooks

Descriptive Actionable Fear Building Scarcity/Urgency Statistic/Number
“Killer” “Insane” ‘Howto” “Whento” “Warning” “Stop” “Steal” “10X”
“Ultimate” “Secret” “Why you should” “DoNot”  “Attention” | “Don’t miss” “10 [ADJECTIVE]”
“Rare” “If you do this...” “Quickly” “The 10 Best”




10 Templates to Write a Great Hook

10 Hook Templates

1 Xbiggest mistakes [TARGET AUDIENCE] | 5 Good [INDUSTRY SKILL] shouldn'tbe a g [SUPERFAMOUS QUOTE ABOUT TOPIC].

make about [DREAM OUTCOME]. mystery. It's a skill you can learn. Here is the Ultimate guide to [ACHIEVING
DREAM OUTCOME].
2 [Time frame] ago, | stopped [COMMON | g People are [CRAZY STATISTIC] after
INDUSTRY MISTAKE]. | then achieved doing [POST TOPIC]. Here is the guide :
[POSITIVE OUTCOME]. to nailing [POST TOPIC]. g9 [TOPIC]is not about [MISCONCEPTION].

It's about [SOLUTION].
3 10 Harsh [INDUSTRY] Truths Afterdoing | 7 The best [INDUSTRY] lesson you'll
[SOCIAL PROOF/AUTHORITY]. receive today: [From someone who has

[AUTHORITY/SOCIAL PROOF], 10 The ability to [DO X] is a superpower.

4 Stop [COMMON INDUSTRY MISTAKE].
Instead, [USE MY SOLUTION].




Example Hook Ideas

1.

I've helped 100 people retire. Here's what most of them said
they wish they'd done before retirement

Before you apply for social security, watch this
Scared about being bored in retirement? Try this

If you have RSUs, avoid a huge surprise tax bill with this tax
planning strategy

If you have a net worth over 2 Million, here's what you need to
know before you retire

21



Example Hook Ideas, Part 2

6. What NOT to do when claiming social security

7. If you are under 45 and making $150K or more a year, you
need to know this

8. Struggling with high tax bills? Watch this

9. Business owner with less than 50 employees? You need to
know this about getting health insurance for staff

10. The absolute WORST advice about saving money for
retirement

22



Exercise:

What would be a good “hook” for a
video teaching parents about the
Idea of giving your Kkids a set
budget each day when traveling?

A. Have you heard of the “Good Traveler
Budget"?

B. & Would you pay your kids to have good
behavior on a trip?

C. lused toworry about how my kids would

behave on flights, until | learned this ONE
thing




How to Feel Confident on Camera

H My first videos were
AWFUL!

e Write down the hook, then 2-4 main
takeaways

e Record EVERY practice shot - just keep the
camera on!

e Do “interview’ style if speaking alone feels
too awkward
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Feeling Confident on Camera

e SMILE! [V4Better lighting,

background, camera
angle and energy!

e Stand up for more energy —

How to Start Your Videos

e Don't stop talking if you
mess up

e Pretendyou are
Explaining something to
a friend




Video Marketing

Editing Made Easy



DIY Video Workshop mg

On your Desktop, Edit using Veed or Descript
= Subtitles Zero Ciick Content o o | e o

Subtitles Translate Styles Options
Settings
. ’ ®n 00:04.4 n

How many times do you Google something and you get ® out 00:07.7 o

Media

®n 00:07.7
the answer to your question without even needing to click ® out 00:11.1 7
2 .
Audio \

®in 00:11.2 2
?
e any website or blog to get the answer? ® out 00:13.6 o i
Subtitles 3
®mn 00:13.7 L

Google just gives you the answer ® out 00:15.8 o | -
Text
X . ®n 00:15.9
right there in the SERP. ® out 00:17.2 o
Zlements
) ®n 00:17.3
The search engine results page page ot 01192 ju)
Record
You might not realize, but more than two thirds On 20199 §
‘ou might not realize, but more than two thirds OOM 00:22.1
ransitions.
. . ®in 00:222
of all Google searches now end without a click. ® out 00:26.4 ju)
Filters
< BacktoTimeline ~ & Split Subtitle  + Add Subtitle “ ’ 00:05:2  » D) Q ——0 @ Fit A

Y 10 2 Ed o 50 80
How the any Goo You of all Google The 2zero click wonderf And has as All on their Instea lead seein
many answer web gle t searches re content that ul what | nam market the dof you g
times o your just rch not now end is SparkToro, marketin love ed ers social $0 they' really toa peopl
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On Phone, Edit Vertical Videos for
Social Media & Youtube Shorts

. :
\r

° Hére's alThkedin

in Insider Tip that no one
tells you.

@ @fmgadvisormarketing

LinkedIn Insider Tip That No One Tells You About

Video Marketing
* LIVE WORKSHOP FEB 5TH
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Video Marketing

Promotion



Enhance regular email communications

Incorporating video leads to a 300% increase in email
click-through rates.*
« Add a personal message

» Use video content, such as FMG’s Monthly Marketing
Insights or Video of the Month to share expertise

« Add avideo synopsis with your commentary of the
content

79%

of consumers would rather watch
a video about a product than read
about it*



On Your Website: Make Sure to Include the FULL Transcript

@ DRUCKER WEALTH ABOUT US WHO WE SERVE WHAT WE DO BECOMING A CLIENT PODCAST RESOURCES

The Biggest Mistake High Earning
Parents Make When Saving for
College | Ep. 4

MAY 20, 2026 - INVESTING, TAX STRATEGY

Watch the Episode

You're Saving for Your Kids' College. But Are You Saving for Your Freedom?
Drucker Wealth

FRE

behind education and family planning, including how to think about saving for college versus saving for
retirement.

They discuss the benefits and flexibility of 529 plans, common misconceptions around education funding, and
why financial planning decisions should be based on a family's overall goals rather than a one-size-fits-all
approach.

The conversation also explores teaching children financial responsibility, multigenerational wealth planning, gifting
strategies, and how families can use their wealth to create opportunities for future generations.

Topics Covered

Introduction [00:43]

It Depends: What Education Planning Really Comes Down To [02:18]
How a 529 Plan Works [06:14]

529 Flexibility, Beneficiary Changes & Legacy Planning [08:07]

Listener Question: Kids on Payroll vs. 529 [11:14]
Transcript

Below is the full transcript for Episode 4 of Beyond the First Million.
Introduction [00:43]

Gideon: Welcome back to Beyond the First Million. I'm your host, Gideon Ducker, alongside my co-host and
colleague, Jordan Haines. How are we feeling today?

Jordan: Feeling great, ready to go.

Gideon: Yeah, we're excited for this episode. Last week we got into the weeds a little bit about what to look for
when you're speaking to a financial adviser, you're thinking about hiring one, and some of the nonsense financial

advisers sometimes like to talk about. Not us for sure, definitely not us, but other financial advisers.

Today we're talking about all things education planning, family planning, how to think about saving for college
versus saving for retirement. And you'll be unsurprised to hear that we have thoughts about all of this. When it
comes to family planning, education planning, we try not to get too deep into the weeds on naming individual
types of accounts or strategies because | don't really think that's the point of the podcast. But | think that'll come
up a little bit more here than maybe some other episodes because I just think it's kind of unavoidable talking
about 529 plans, for example. We'll get a little bit deeper into the weeds on them as we go. But | think a good
starting point for this conversation is... I'm stealing something that CPAs say all the time, but when people ask,

W il B i
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Upload A Vid
How to Share Your pioa \aeo

Video: Email

b
What should be on the
homepage of your website?

- Make sure you put
{VIDEO} in subject line

- Choose a great
thumbnail to get
people to watch
Timestamp
- Horizontal for Email! [0 ) )

fmng Neverin




How to Share Your
Video: Social Media

- The *hook” you write
can be different
than the text on the
video thumbnail

- Vertical for Social!

fmo

#' ) Samantha Russell - vou
6" Chief Evangelist at FMG Suite | Keynote Speaker | Marketing + Finance+ ...

Book an appointment

2mo - ®
This 1 simple change can double your email open rate and get 1,000s of more
views on your social posts.

Yet most people don't do this!

Digital Marketing
“Do this
Not that X"
Episode 1

— 0:58 X [ &) Ry

33



How to Share Your
Video: Youtube

- Use TubeBuddy to
help you get great
SEO on your videos

- Horizontal for
regular Youtube,
Vertical for Youtube
Shorts! for Social!

fmo
\ ¥

D YouTube

Home
Shorts

Subscriptions

History
Playlists
Your videos
Watch later

Liked videos

ascriptions

ARK Invest
) All-In Podcast

All subscriptions

slore
Trending

Shopping

www.youtube.com/shorts/nLEccE_oDKQ

—+ Create

EC)

Search @)

Home Videos Shorts Live Playlists Community Q
Popular videos

ety e

\
4} 7 Social Media
Post Ideas

i 7 Social Media Post Ideas i How Your Lackluster Website
Proven to Work for Financia... is Hindering You From...

H Marketing for Financial
Advisors in 6 Easy Steps

How Do the Affluent Find a
New Financial Advisor?...
6K views * 4 years ago

17K views * 4 years ago 47K views * 5 years ago

cc cc

13K views + 7 years ago

& Shorts

in specifically for
finangial advisors.




How to Share Your
Video: Instagram

- Use REELS to grow
your audience

Use STORIES to
connect with the
followers you
already have

fmo

comment “list” to get
the list of best

perfor

pov: You realize every dollar
you invest in a 529 plan is a
dollar your kids won’t have
to borrow with interest.

ming 529 plans! (3

@‘ kidsmoneyacademy & . Follow
altego_music + LA LA LA x SOMEBODY THAT | USED TO KNOW

@ kidsmoneyacademy # Just comment “LIST" below 3

#529 #529plan #collegesavings #parenting #parentinghacks
#investing #kidsandmoney #kidsmoneyacademy

2w
@ magical_offerings List
3h Reply
—— View replies (1)
e itsnikkimartin € List
4d Reply
—— View replies (1)
@ sweetly.painted.cookies & List
1w Reply
—— View replies (1)
@ mrs.archebelle List
6d Reply
——  View replies (1)

Qv

Liked by magical_offerings and others
January 20

Source: https://www.instagram.com/kidsmoneyacademy/

35


https://www.instagram.com/kidsmoneyacademy/

How to Share Your
Video: Instagram

Use a mixture of
B-Roll and “Talking =
Head" videos like hc,\,}}\d

=5

gco

People want to see
the PERSON behind
the Business!

@

~

Qv

wealthfinancialadvisor & - Follow
Original audio

wealthfinancialadvisor # | can't even imagine the amount of
people that fall into this trap!

35w

basicfinancialliteracy # Couldn’'t agree more. Working with
individual clients is much more beneficial to your sanity and
the client’s ultimate outcome.

35w 1like Reply

—— View replies (1)

andrehalhaj11 Exactly .=
There are now so much misleading contant about how to be
rich very fast

33w 2likes Reply

bunchofstyles & Exactly we got screwed &
35w 1like Reply

——  View replies (2)

emilly.maw.03127 Hey! | left you a note, please take a look
34w Reply

tha dinital lavarana Yaii'ra ahenliitalvy rinhtl | Infartiinatalhy

117 likes
f May 29, 2024
mg Source: https://www.instagram.com/wealthfinancialadvisor/

W
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Products v Who We Serve v Pricing

Book Your 20-Minute
Consultation

What to expect:

We’ll begin by listening to your goals and challenges, then provide tailored
recommendations on how to best leverage the FMG platform to help you
achieve them.

Understand Your Needs
@ Explore FMG’s Most Relevant Solutions

@\ Provide Tailored Recommendations

If you’re a current FMG customer with a product-specific question, please visit
the Support Page.

English >

Resources v Company v SignIn 20-Min Consult

Take the next step toward better
marketing results

No obligation. Just guidance.

Schedule Your Call

37


https://fmgsuite.com/20-min-consult/
https://fmgsuite.com/20-min-consult/

Marketing Can
Feel Hard

Hopefully this makes it a bit easier!

Questions?
Want to learn more about FMG?
Email: marketing@fmgsuite.com



