
LIVE WORKSHOP 

What Millions of Pieces of 
Content taught us 
About which content 
actually converts
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Content 
Giveaway
All registrants get this!
                                                    → 



One choice gives you 
all the choices.
We’re the only all-in-one compliant marketing solution for financial 
advisors. So you can orchestrate and scale authentic, effective marketing 
and communications, across all mediums. 
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Websites. Social. Email. Events. 
Testimonials. Texting. Compliance
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Foundation
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1. Make sure your Messaging Passes the 5 Second Test

● Get crystal clear on your niche. If you try to speak to everyone, you 
resonate with no one. Clarity is a growth multiplier. 

● Use my favorite framework:
 “I help [WHO] To [DO WHAT], so they can [2-3 BENEFITS].

● Update your website, linkedin profile, EVERYWHERE 
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Clear messaging and a 
focused niche is 
CRITICAL to win in AI 
Search (AEO) and for 
Human attention
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Email 
Marketing
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1. Send at Least 2 Emails to 
Prospects/Clients Per 
Month

● One value-packed bi-weekly 
email keeps you top of mind like 
nothing else. Timely always 
performs well.
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Example emails 
from FMG 👇
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2. Spend Time Writing Subject Lines like 
Headlines

● It’s all about the Hook

● Curiosity + clarity beats
        “Monthly Newsletter” every time.

● FMG’s “Do it For Me” Program Email Open Rate: 
      45-60% on average 
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Send a Personalized 
"Check-in" to Your Top 20 
Clients

● Send a personalized message 
asking how they're doing and if 
there's anything on their mind.

● These conversations often lead to 
referrals or deeper relationships.
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LinkedIn
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Audit Your Social 
Media Audience

● If your social media feed 
is full of other advisors, 
you’re doing social 
media wrong. 

● At least 60% of your feed 
should be your TARGET 
audience.

● Right content for the 
RIGHT audience 
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A strategic LinkedIn 
presence is now crucial

(beyond networking & 
prospecting) 
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1. Post Content that Keeps 
People ON LinkedIn

● Create zero-click content and 
teach directly in the post. Stop 
forcing people to “click to read” 
Give value upfront.

● The algorithm rewards content 
that doesn’t force the reader to 
leave the platform, and it also 
gets WAY more comments.
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2.  Run the “Prime the      
Algorithm” Routine

● 10 minutes before posting → leave 
thoughtful comments on 5–8 posts. 

● This primes LinkedIn to show your post 
next & boosts reach significantly. 

● If you want engagement, YOU have to 
engage! 



LinkedIn 
Events
The best lead generation strategy 
that almost no one uses….



How to Use Linkedin Events

Tips for LinkedIn Events

→  First, create your webinar on Zoom

→Create an event for each individual webinar

→  You can invite people directly FROM linkedin and they 
register on Linkedin too

→  Connected to 500 Nike employees? Filter and invite 
them all 

→ Still Use Zoom to Host 



The Best Part: Promote 
Event without Emails 
of Prospects

 

→  Copy Link — You can send connection request + link 
to ANYONE 

→  Invite — Any admins can send invites directly to their 
1st degree connections.

→  Send in Message — You can send the invite as a 
message to any of the admins’ connections
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Content that 
Makes AI 

Recommend 
You
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1. Add “Structured 
Content” To Your 
Website

● AI tools don’t browse your 
website — they extract.

● They scan for clearly 
structured answers:

  -Q & A format
 - Short paragraphs
 - Bullets points 



How FMG Does This For You:

FAQ with Built-In Schema 
Markup

● Helps your site show up when 
prospects use AI search tools

● Built-in AI-friendly structure (no 
setup required)

● Add optimized FAQs to any page with 
one click
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2. Get Testimonials & Reviews 
Compliantly 

● They’re one of the biggest credibility 
signals both AI and humans look for.

● Testimonials and reviews have a 
direct impact on your AEO visibility 



How FMG Does This For YOU:

🎊 FMG Testimonials 



Launching TODAY! FMG Testimonials 

How FMG Testimonials Works:

● Get Client Feedback via Automated Surveys
You send a short survey to collect written feedback, 
star ratings, and client details. Feedback is private by 
default and can be used internally or publicly.

● Consistent, Repeatable Process
You define when survey is sent (e.g., after onboarding 
or annual reviews). Once set, the process runs 
automatically and avoids one-off or selective 
requests.

● Optional Google Review Invitations
● Compliance Review & Oversight (Where Required)

 Survey language, disclosures, and testimonial usage 
can be reviewed and approved in advance, with full 
audit logs and recordkeeping.
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Content 
Giveaway
All registrants get this!
                                                    → 


