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Events: What Results 
Can you expect?

Over last 18-24 months:

• 1,000 people registered
• 40% attended
• 8-10% reached out

Results:

• Generated 9 new client households
• $11 Million AUM
• $12,000 ad spend 

First webinar ONLY had 10 people on it! 

Source: https://altruist.com/podcasts/the-unexpected-tool-that-led-to-millions-in-aum-with-isaac-presley/



AI is going to push us 
to value events and 
in-person experiences 
even more

PREDICTION:

Video made with Google’s new VEO 3

https://www.linkedin.com/posts/samanthacrussell_look-at-this-the-internet-is-not-prepared-activity-7338242996015931394-J-6v?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAZpaosBMVef_6bgOT4DmDgWof3Mg4ntb4s


The Psychology Behind “YES, I want to go 
to that event!”
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START by focusing on CURRENT Pain Points - the MORE 
specific the better 

Email Example 
➡ 
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Explicitly Explain The BENEFITS of Attending. 
What will they Get out of joining? 
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End with A Preview - A Video, Resource, Guide, Etc. 
 

Same Email, just 
scrolled down to 
the end! ➡ 
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A Great Advisor Example:

This event lead to 2 new 
client relationships! 
 

This is image was added to 
the “events” section of the 
from the advisors’ website.



Event Ideas That are an Easy “Yes”
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Summer Events
Toolkit

GIVEAWAY:



Host Events That Bring In the WHOLE family 
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Current Scams 
and how to 
recognize 
them:
 

Event Idea #1:
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Current Scams 
Ideas:

Work with retirees and pre-retirees?
➡Host a workshop on scams targeting 
seniors (and invite their kids!)

Can you reach out to a local FBI agent?
➡Invite them to do a zoom call on the most 
popular financial and identity scams right 
now

Have systems you recommend to clients for 
how to best store sensitive documents and 
passwords?

➡ Create a “How to Store and Share Your 
Information Guide” and deliver it as a 
presentation, giving each attendee a copy of 
the guide as a take-away

 

Source: 
https://www.stoneridgewm.com/events/recap-recording-cybersecurity-made-simple-fundamentals-of-cybersecurit

https://www.stoneridgewm.com/events


Family Picture Day 
with a Professional
Photographer

Event Idea #2:
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Family Picture Day Ideas

● Hire local photographer

● Choose Venue 

● Send clients Sign Up Genius Form

● You pay photographer, they pay for 
photos they want

● Collect names/emails of ALL family 
members at event

● Have (stain free!) snacks and water 
on hand!
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Family Wealth Conversations - Downloadable 

Source: FMG  Content Library



Everything you 
Need to Plan A 
Summer Family 
Event with a 
Photographer! 

GIVEAWAY:



‘Do It For Me’ Marketing

● Monthly content marketing plan with 
customization tips

● Your own dedicated Marketing Concierge
● Increase client engagement, drip on 

prospects and COIs 
● Take the heavy lifting off your plate
● 5-star content exclusively written by 

Sam & Susan 
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Poll:  Would You Like to learn more about 
how our team can support your events & 

marketing?

(either using the FMG tools or through our 
“Do It or Me” Program?) 



Antique 
Appraisal 
Event

Event Idea #3:



How to Use FMG’s Event Tool 
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Promotion - Let’s Get the Most People There!
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Create a Registration Page People Want to Sign up!



Send THREE emails for optimal performance. 

● 1 week before
● 1 day before
● 1 hour before

Email Promotion Specifics 

Source: https://danielwaas.com/how-to-increase-webinar-attendance-rates/
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How do you get more 
clients to refer friends 
and family?

 

Source:FMG “Do It For Me” Marketing Program 



Promotion: What if I don’t have a big email list?

Partner with COI or SME

● Have as a guest and Ask them to promote to their 
audience too

● Or just share with COIs whose audience could 
benefit 

Social Media 

● Posts that focus on the BENEFIT someone gets 
from joining

● Direct invites via Linkedin - target your audience
● Setup Linkedin Event page →

Use LINKEDIN - 

thers



Create a LinkedIn Event To Promote Webinar 

● Create a LinkedIn event 
page for your event

● You can invite people 
directly FROM linkedin 
(even without their 
emails!)

● Connected to 500 Nike 
employees? Filter and 
invite them all 

● You can still use ZOOM 
to host if not in-person



Social Media  Promotion Specifics 

● Don’t start your post by promoting your 
event

● Start by talking about a problem your 
audience has

● Then offer some quick wins (that they 
get just by reading the post)

● THEN say “we are going to do X event to 
teach more about this”

 



Social Media  Promotion Specifics 
● Say “comment ____” and I’ll send you 

the link to join us!

● This builds momentum and gets people 
commenting on the post - which then 
alerts the algorithm to show it to even 
more people

● Direct Message and ask for 
comments/shares

● If you are partnering with a COI or SME - 
make sure you tag them! Tag the venue 
too if applicable! 

 



Post-Event Steps to Get the Most Bang For Your 
Buck
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Step #1: Edit & Transcribe Video (if Webinar) 

● Add subtitles

● Create Short Clips for 
Promotion (30 sec to 
2 mins)

● Transcribe (you’ll use 
this in your blog post) 
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Step #2 - Add Recap of Event to Your Website 

1. Link 
Resources

2. Upload video 
or photos 

3. Add Link to 
Calendar 



Step #2 - Email all those who registered

● Divide into WHO 
attended and who DID 
NOT attended

● Different messaging for 
each

● Include Call-To-Action 
to schedule a meeting

● Have COI partners 
email too



Step #5 - Repurpose Content to keep promoting 

● Include the replay link/event 
recap photos in email 
newsletter

● Post great clips to social 
-say “Want the full 
workshop? Comment 
“Workshop” to get it! (then 
DM it)  

● Turn it into a podcast 
episode



● Collect registrants, email invites 
and automate follow up emails

● Pre-Made Webinar Slides, Scripts & 
Landing pages

● Direct Integrations with for easy 
compliance 

● New Do It For Me Program 

 Contact Us:   Marketing@fmgsuite.com 

Ready to Start 
Generating Leads with 
Events & Webinars?
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Want to learn more? 
Book a 20-minute consult →

 

Questions?  Marketing@fmgsuite.com 
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