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Have You Gotten A Lead From ChatGPT, CoPilot 
or another AI Tool ?
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What Search 
Results Used 
to Look Like…
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How They Look Today…
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How They Look Today…
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AI Search Is Predicted to Overtake Traditional 
Search By 2028 

Source: SEMRush
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Reviews are a “trust” signal. REAL 
people have used this business. 

The language clients use in the 
review gets “tied” to your brand

The more you are mentioned 
along with certain keywords, the 
more you will be “known” to AI for 
those words

Why AI Tools Lean on 
Reviews:
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HOW we search on 
LLMs is also 
massively different 
→
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WHO gets 
recommended 
varies GREATLY 
by LLM 

Chat GPT Results
→ 
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Google’s AI results →

Only ONE was the same as 
ChatGPT
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Perplexity  Results →

Only ONE was the same
as Google AI 

And ZERO the same as 
ChatGPT
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But even more 
interesting…

Is LLM reasoning 
behind who they 
chose…



18

1 Thing ALL 
platforms had in 
common…

Every advisor 
Recommended 
ALL Had Reviews 
or Testimonials 
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Are you Invisible to AI? Track Your AI Visibility

Tools To Try:

● Profound
● Peec AI
● Otterly
● SEM Rush 
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● Ensure everyone has an equal 
opportunity to share feedback

● Use a consistent and unbiased 
approach

● Ensure client has provided 
permission to share their 
testimonial

● Maintain a record of the 
process
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Do: Don’t: 

● Ask only your favorite clients

● Tell your clients what to write or
      encourage only positive responses

● Engage in any form of 
review-gating

● Offer or imply compensation*



Testimonials?
How Should You Display



When Displaying 
Testimonials

Compliance Considerations

CLEAR & PROMINENT
● Are they a current client?

● Were they compensated?

● Are there any material conflicts 
of interest?

● Terms of any compensation
○ Description of material
○ Conflicts of interest



Have A Process. 
Write It Down.
Prove You Followed It.

Compliance Considerations





Google Reviews: 

Testimonials & Advertisements
→Cautions around overlap

Entanglement & Adoption
→Don’t turn your GBP into an 
advertisement

Google TOS
→ Be careful when repurposing 
Google Reviews



Entanglement Examples:

● Writing the review for your client

● Review-gating

● Asking clients to write certain things

● Only asking your favorite clients



Adoption Examples:

● Showing off your Google rating on your website

● Placing a Google Reviews widget on your website

● Telling your prospects to go check out your 
amazing Google Reviews
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Keep the AI Recency Bias Mind: 
Publish & Update Often
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Want to learn more? 
Book a 20-minute consult →

 

Questions?  Marketing@fmgsuite.com 
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mailto:Marketing@fmgsuite.com

